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ABSTRACT 


Since the outbreak of Covid-19 in March 2020 in Jordan that has continued to grow and impact 
 all spheres of our lives, the government has been struggling to curb the pandemic through a 
 range  of  safety  and  health  measures.  To  this  end,  the  government  officials  have  employed 
 diverse  linguistic  strategies  in  different  media  outlets  to  realize  persuasion  on  the  target 
 audience  in  order  to  increase  their  awareness  about  the  ongoing  crisis  and  win  public 
 compliance  and  cooperation.  Therefore,  the  present  paper  seeks,  as  its  overriding  goal,  to 
 explore  the  common  linguistic  strategies  used  by  the  Jordanian  government  to  enhance  its 
 credibility and convince the public of the importance of effective adherence to its Covid-19 
 related policies (e.g. social distancing, face mask wearing, and self-hygiene).  As an eclectic 
 method  of  inquiry,  the  study  draws  generally  on  the  perspective  of  discourse  analysis  and 
 pragmatics. In addition, our analysis is informed by a corpus-based approach. The synthesis of 
 our findings demonstrates that the government consistently and systematically utilizes various 
 strategies for its persuasive intention (e.g. metaphor, repetition, and religious quotation). It also 
 shows  that  the  rationale  beyond  the  respective  persuasive  techniques  seems  to  win  public 
 compliance  and  cooperation,  reassure  the  public,  undermine  opponent’s  counterclaims,  and 
 project a trustworthy and praiseworthy image. 


Keywords: Covid-19; Persuasive Strategies; Interviews; Corpus; Jordanian government  
 INTRODUCTION 


Since the outbreak of the novel coronavirus, governments worldwide have been struggling to 
 face this unprecedented situation by taking quick and decisive action to contain the virus spread 
 and mitigate its dire consequences. Therefore, different means of mass media such as TV, radio, 
 newspaper, and social media platforms have been employed to increase the public awareness 
 about the severe impact of this virus mainly on health, economy, and lifestyle. To this end, 
 governments release and disseminate accurate and timely information about the coronavirus 
 disease (e.g. symptoms, medical treatment, and protective and preventive measures). They also 
 hold daily briefings (including number of infected cases and death toll, and any new pertinent 
 policies) and conduct media interviews with officials, specialists and experts to correct fake 


news and false information shared through social media.       


       To cope with the pandemic, governments attempt to influence public opinion so as to 
 gain  an  immediate  and  popular  acceptance  for  their  policies.  Therefore,  they  make  use  of 
 persuasive  strategies  to  win  public  compliance  with  what  is  critical  to  the  success  of  their 


efforts in the handling of the  Covid-19 pandemic.      


      Like other governments, the government of Jordan has been put under pressure to fight 
the virus by communicating regularly its views, policies, achievements, and updates pertaining 
to the ongoing Covid-19 crisis to the public. This communication is apparently informational 
but ultimately intends to persuade the public. The government presents a range of safety and 
protection  measures,  calling  the  public  for  adhering  to  the  respective  measures  in  order  to 
control the spread of the coronavirus and ward off its unpleasant repercussions, especially, on 
health and economy. The government enhances its communicative messages by offering an 



(2)array of effective rationales to make its claims credible to the target audience and by making 
 use of different strategies to influence Jordanians’ attitude and behaviors in its favor.  


      Covid-19 has recently established its own specialized discourse, providing scholars 
 with a source of data for academic research, which has drawn scholarly attention to explore 
 this  discourse  from  linguistic  perspectives  (Tan  et  al.,  2020).  However,  I  noticed  that 
 persuasion  in  Covid-19  discourse  has  been  underexplored,  particularly,  in  Arabic  context, 
 which may be due to the novelty of the virus.  This certainly calls for undertaking a linguistic 
 study or studies to shed some light on this worthy area of research.  


       As an integral part of daily communication, we use persuasion for a myriad of different 
 intentions. It may, for instance, convince others to think or behave in a certain way, to agree 
 with a viewpoint, to accept an argument, to believe in a cause, to support a plan or suggestion, 
 to trust a policy or decision, to comply with a regulation, share a moral value, or to rally behind 
 a person or an entity (Lee, 2005).  


       From the perspective of discourse analysis and pragmatics,   the aim of the present 
 study is to examine in greater detail the linguistic strategies of persuasion commonly employed 
 by Jordanian officials in media discourse on the Covid-19 pandemic to gain public compliance 
 with the government’s policies on handling the ongoing pandemic. The data for the purpose of 
 the study are drawn from media interviews with the government officials on different Jordanian 
 outlets (TV and radio). More elaboration on persuasive strategies and media discourse will be 
 given in the following two sections. 


PERSUASIVE STRATEGIES 


Essential  for  this  paper  is  to  define  persuasion  and  its  linguistic  strategies.  As  part  of 
 argumentation in a general sense, persuasion can be defined as a process that aims at affecting, 
 changing or strengthening the attitudes, beliefs, or behaviors of the target audience through the 
 transmission of a message according to the persuader’s viewpoint in a typically implicit manner 
 (Perelman, 1982; O’Keefe, 2002; Virtanen & Halmari, 2005; Soules, 2015).  


      Although it has been defined differently from various perspectives in the literature, it is 
 beyond the scope of the present study to tackle these definitions. However, it can be claimed 
 that all the proposed definitions of persuasion reviewed for the purpose of the present study 
 tend to be relatively close, acknowledging the fact of influencing someone’ thoughts. 


      With  regard  to  persuasive  strategies,  Johnstone  (1989)  proposes  the  following 
 definition, which is adopted for the goal of the present investigation: 


  “Persuasive strategies are the range of options from which a speaker selects in deciding on an 
 appropriate tactic or combination of tactics for persuasion in a given situation” (p.134) 


      The  diverse  strategies  of  persuasion  have  one  thing  in  common:  they  are  used  to 
 substantiate the persuader’s claims, messages or arguments, thus, more persuasive effects and 
 attitude change are produced. Essentially, persuaders make use of strategies whose goal is to 
 offer a set of attitudes or behaviors that would be advisable for addressees to align themselves 
 with for their country, their safety, etc. (Pedrini, 2017). Persuasion operates in a wide variety 
 of  settings,  including  politics,  economics,  religion,  health,  media,  marketing,  and  legal 
 advocacy. 


       Persuasion is undoubtedly an ancient art that dates back to Greek classical rhetoricians 
 (around the 4th century B.C.E) such as Plato and Aristotle (O’Keefe, 2002). They recognized 
 this art as a form of rhetoric whose indispensable components for successfully communicating 
 one’s ideas were logic and reasoning (Pedrini, 2017)  


       As the first general theory of persuasion, whose content is still immensely relevant in 
contemporary studies on persuasion, Aristotle authored his seminal book Rhetoric, in which 



(3)guidelines were propounded for how orators were to produce their discourse to influence their 
 audience (Pedrini, 2017). His theory proposed three distinct modes of persuasion (commonly 
 known  as  rhetorical  appeals),  which  has  provided  a  solid  basis  for  modern  communication 
 (Pedrini, 2017): ethos (appeal to the speaker’ credibility), pathos (appeal to the addressee’s 
 emotions), and logos (appeal to rationality)  


      From  Aristotle’s  time  to  today,  the  art  of  persuasion  has  developed  and  received 
 scholarly  attention  in  various  cultures,  disciplines,  languages,  and  genres  (Pelclova  &  Lu, 
 2018).  More  particularly,  scholars  have  been  interested  in  the  most  persuasive  techniques 
 utilized  to  harness  a  speaker  or  writer’s  message  in  order  to  influence  attitudes  of  others 
 (Perloff, 2017).  


      The  notion  of  persuasion  is  a  well-established  area  in  discourse  analysis  domain, 
 which  typically  involves  two  parties:  the  persuader  and  the  persuadee.  In  media  discourse, 
 persuasive process attempts deliberately and purposefully to sway mass public attitude in favor 
 of the intents of the state or non-state institutions sending persuasive messages (Soules, 2015). 


Broadly speaking, the practice of persuasion in media discourse is associated with a centralized 
 body e.g. governments, political parties, interest groups (pressure groups), and individuals with 
 specific agendas (Soules, 2015). 


      A discourse persuasive situation is marked by a problem that prompts the speaker to 
 produce an appropriate argument to persuade the audience effectively, accompanied often with 
 focus on style, word choices, and tone needed to meet the discourse ends (Berger & Stanchi, 
 2018). With this in mind, any treatment of persuasive communication must concern itself with 
 an addressee or audience. Furthermore, to lessen or eliminate the audience’s resistance to a 
 particular  message  and  gain  their  support,  a  wide  variety  of  persuasive  techniques  can  be 
 employed. 


       As part of their communicative competence, Johnstone (1989) argues that people have 
 access to a broad range of persuasive strategies but they do not use the same ones in every 
 situation. She exemplifies that sometimes we use logic; sometimes we employ emotions or 
 threats, sometimes we repeat what we want, sometimes we tell short stories. In cross cultural 
 contexts, she distinguishes three persuasive strategies: quasilogical persuasion (to use formal 
 reasoning,  characterized  by  the  use  of  conditionals  and  logical  connectives),  presentational 
 persuasion  (to  evoke  emotions  of  others,  characterized  by  alliteration,  repetition,  and 
 metaphor), and analogical persuasion (to use traditional wisdom, characterized by the use of 
 parables, proverbs, and doctrinal texts).  In another study on Arabic, Johnstone (1987) claims 
 that repetition is the most common and salient mechanism for persuasion. 


       Persuasive process, Virtanen and Halmari (2005) point out, is massively affected by 
 the socio-cultural and situational context in which it occurs and its linguistic features vary from 
 genre  to  genre.  They  acknowledge  that  the  selection  of  any  linguistic  strategy  is  tangibly 
 influenced by the dynamic, interactive nature of persuasion and dictated by the audience in any 
 given  situation,  which  needs  to  be  taken  into  consideration  when  describing  a  text  whose 
 intention is to persuade. Similarly, Beebe and Beebe (2018) highlight that the use of specific 
 persuasive strategies depends heavily on the target audience, message, and desired response. 


Emotion-arousing expressions and metaphors, according to them, can be effectively employed 
 as persuasive techniques by a public speaker to sway his listeners into his viewpoint. Speeches 
 that use stylistics devices mainly metaphors and similes are more persuasive than those which 
 do not (Beebe & Beebe, 2018).  


MEDIA DISCOURSE 


Media discourse is a broad term that refers to a public form of interaction through a broadcast 
platform (written or spoken), in which the discourse is oriented toward readers, listeners, or 



(4)viewers (O’Keeffe, 2011).  It includes a wide variety of communication channels used to reach 
 a large number of people such as TV, radio, newspapers, and social media. In its narrowest 
 sense, media discourse refers, for example, to interviews, chat shows, and phone-ins (O’Keeffe 
 2011).   Media discourse has been described as one of the most effective and powerful means 
 of persuasion. That is, it has generally persuasive power, in the sense that the media discourse 
 mainly has the potential to influence the minds and actions of viewers or readers (Van Dijk 
 1996). 


       Mass media (e.g. TV, press, radio, and social media) has been characterized as a widely 
 used area for persuasion. More specifically, persuasive practices have become more viral and 
 frenetic since the advent of social media such as Facebook, Twitter, and Instagram (Perloff, 
 2017).  Social  activists  indomitably  utilize  persuasion  to  help  change  religious,  racial,  and 
 gender attitudes in society (Vin, 2019). Healthcare professionals also launch untold campaigns 
 to  change  people’s  thinking  about  smoking,  drugs,  and  alcohol,  etc. (Parsons,  2013). Party 
 leaders resort to persuasion to influence the public to win their votes or move them toward a 
 particular  position  (Charteris-Black,  2011).  Government  officials  always  make  persuasive 
 statements for defense and legitimization of their policies (Ho, 2016). A lawyer in a courtroom 
 tries to present persuasive advocacy to move judges to make a judgment in favor of his client 
 (Porto, 2020). Persuasion is found in sermons, preachers attempt to exhort their congregation 
 to repent and establish a good relation with God (Adam, 2017).  


      The question of how language is used in media discourse (interviews in particular) has 
 been of interest to scholars and linguists (Fairclough, 1995). O’Keeffe (2011) points out that 
 the online availability of media discourse, especially, television and radio stations makes it 
 increasingly  attractive  for  discourse  analysts.  Within  the  field  of  discourse  analysis,  the 
 structures and functions of media discourse are systematically examined in its social, political, 
 and  cultural  contexts  (Van  Dijk,  1996).  As  an  analytical  framework,  Pragmatics  (e.g. 


politeness, and speech acts) can also play a key role within the study of spoken media discourse 
 (O’Keeffe, 2011). 


LITERATURE REVIEW 


The present section will review the previous studies that deal with the linguistic analysis of the 
 persuasive strategies and Covid-19 discourse in different genres and text types from various 
 linguistic perspectives and frameworks. 


       Based on scholarly and research studies on rhetoric, pragmatics, discourse analysis and 
 related  fields,  Mulholland  (2005)  compiles  and  lists  a  great  number  of  common  persuasive 
 strategies, accompanied with a descriptive account and practical examples for each one. The 
 collection includes various persuasive strategies, for example, repetition, metaphor, rhetorical 
 questions,  proverbs,  quotations,  comparison,  emphasis,  euphemism,  exemplification,  and 
 intonation. The significance of this study lies in its attempt to offer a comprehensive coverage 
 of persuasive strategies either in speech or writing used in public life, which can be taken as a 
 stepping  stone  for  researchers  working  on  persuasive  strategies.  However,  it  cannot  be 
 guaranteed that this collection includes all possible strategies used to persuade others since it 
 derives its findings from certain text types in one language, namely, English.   


      A wide variety of studies has addressed persuasion from the perspective of pragmatics, 
 particularly,  speech  acts  theory  (e.g. Taufik  et  al.,  2014;  Altikriti,  2016;  Alkhibrash,  2016; 


Ghazani,  2016;  Ponton,  2017;  Alemi  et  al.,  2018;    and Soedjarwo,  2020). They  report  that 
various  speech  acts  can  be  used  to  realize  persuasion,  namely  directives  (e.g.  requests  and 
advisories)  commissives  (e.g.  promises  and  threats),  constatives  (e.g.  assertives  and 
informatives), and acknowledgments (e.g. compliments and thanking). However, their major 
focus is placed on the identification of speech acts rather than accounting for the linguistic 



(5)strategies of persuasion.  From a sociolinguistic perspective, Al-Khatib (1994) investigates the 
 language of persuasion in Jordanian society. His study is limited to three modes of persuasion: 


emotional appeal, argument, and trustworthiness. It maintains that Quranic verses, wisdoms, 
 and proverbs are commonly crucial persuasive devices in the change of one’s beliefs, attitude, 
 and orientation.  


       Numerous  studies  focus  on  persuasion  in  certain  genres  or  text  types  such  as 
 advertisements, health campaigns, magazines, academic writing and political speeches (e.g. 


Crismore & Farnsworth, 1989; Crismore et al. 1993; Zheng, 2000; Virtanen & Halmari, 2005; 


Dafouz-Milne, 2008; Issa, 2017). For example, Issa (2017) examines the persuasive functions 
 of politeness strategies in Jordanian print advertisements that aim at persuading customers of 
 their  products.    His  study  finds  that  the  advertisements  employ  largely  positive  politeness 
 strategies to build a good rapport with the customers. Among these persuasive strategies are 
 intensification,  praising,  offering,  exaggeration,  comparisons,  and  repetition.  Similarly, 
 Romanova and Smirnova (2019) explore persuasive techniques in English advertisements such 
 as politeness, praising, repetition, and quotations. In a different genre, Rudolf von Rohr (2017) 
 investigates persuasive strategies in online public health campaigns to motivate smokers to quit 
 smoking. The findings show that a wide range of techniques is used to involve readers in the 
 campaigns and make them align with the intended message, mainly advising, warning, personal 
 pronouns, praising, terms of address, and rhetorical questions. She stresses that the employment 
 of such linguistic devices makes the health message to cease smoking more appealing to the 
 reader.  In relationship advice articles in women’s English magazines, Lulu and Alkaf (2019) 
 find  that  different  strategies  (e.g.  pronouns,  imperatives,  modality,  questions,  intimate 
 expressions, and informal language) serve to convince readers to accept the given advice. They 
 point out that these strategies display the writer as a friend more than as an expert, which helps 
 minimize the social distance between the writer and his readers and capture their attention to 
 approve what is advised.  


       While Zheng (2000) examines how language is employed in political discourse to gain 
 public support, Hyland (2005) explores how discourse practices (e.g. citation, self-mention, 
 personal pronouns, and directive speech acts) contribute to persuasion of academic writing. 


Zheng’s  findings  show  that the  deployment  of  inclusive  pronouns,  quotations  and  citations 
 helps  politicians  enhance  the  effectiveness  and  persuasiveness  of  their  argument.  Likewise, 
 Hyland’s  study  finds  that  the  use  of  pronouns  and  citations  helps  the  writer  construct  an 
 effectual justification and support for his argument and enhance his credibility. It points out 
 that the use of these strategies is not simply stylistic but plays an effectively persuasive role in 
 academic writing 


      Though persuasive strategies have been extensively explored in different genres and 
 text types, few studies are concerned with persuasive strategies in government discourse. Ho 
 (2016)  explores  the  Hong  king  government’s  discursive  attempts  to  persuade  the  public  to 
 accept its policy reforms, focusing on the use of interactional and interactive metadiscourse 
 (e.g. hedges, boosters, attitude markers, and self-mentions) to actualize the persuasive attempts. 


A  more recent  study  is  carried  out  by  Khajavi  and  Rasti  (2020)  in  American  context,  who 
 investigate the use of persuasive and rhetorical strategies from Critical Discourse Analysis.  


Unlike  many  studies,  Charteris-Black  (2011)  devotes  his  study  to  one  persuasive  strategy, 
 namely, metaphors in the language of political leaders used to persuade the potential followers 
 that they and their opinions can be trusted. He argues that metaphor is effectively used for 
 communicating the speaker’s political views and policies, evoking his audience’s emotional 
 response and positive and negative representations of supporters and opponents, respectively. 


The  persuasive  process  is  “a  multi-layered  discourse  function”  since  it  is  the  product  of  a 
composite interplay between intention, context, and linguistic choice (Charteris-Black, 2011, 
p.51).  



(6)       Since  the  outbreak  of  the  Covid-19  pandemic,  a  growing  number  of  studies  on the 
 language of Covid-19 discourse from various linguistic perspective and frameworks have been 
 carried out (Nor Fariza Mohd Nor & Adlyn Syahirah Zulcafli, 2020; Katermina & Yachenko, 
 2020;  AlAfnan,  2020;  Simatupang  &  Supri,  2020;  Haddad  &  Montero-Martinez,  2020). 


However, it seems that these studies reviewed for the purpose of the present paper do not pay 
 attention to the persuasive language in Covid-19 context.  


       To conclude, the review of the previous studies reflects that persuasive strategies have 
 been extensively approached from various linguistic perspectives and frameworks in different 
 genres  and  text  types.  However,  it  reveals  that  they  have  been  underexplored  in  Covid-19 
 discourse. Therefore, the present investigation is one of the first studies that seeks to offer an 
 analysis  of  persuasive  strategies  in  Covid-19  context,  drawing  on  discourse  analysis  and 
 pragmatics.  In  this  paper,  we  will  examine  the  strategies  used  by  Jordanian  government’s 
 officials in their media interviews on TV and radio to persuade the public of its policies to fight 
 the Covid-19 pandemic.  


METHODOLOGY 


The data for the present study were obtained from TV and radio interviews with the Jordanian 
 government’s officials. These interviews are concerned with the Covid-19 situation in Jordan 
 and other related matters, released between March and August 2020. They are drawn from local 
 media  sources,  namely  AlMamlaka  TV,  Jordan  TV,  Roya  TV,  and  Hala  Radio,  which  are 
 prominent and most popular in Jordan (Ipsos, 2020). The researcher scanned thoroughly the 
 respective sources on their official Facebook pages to extract the interviews. The interviews 
 were  manually  searched  and  collected.  A  larger  corpus  of  155  interviews  was  initially 
 compiled, from which a sample was randomly selected (13 interviews were randomly selected 
 from each online source). The rationale beyond selecting this small scale corpus is that it can 
 be manually handled by the researcher, especially in discourse studies (Angermuller, 2015; 


Alkhawaldeh,  2018).  The  ensuing  corpus  consists  of  52  interviews,  ranging  approximately 
 from 15 to 25 minutes for each. This variance in time duration of the compiled interviews does 
 not diminish the quality of the analysis since this study is a qualitatively oriented research, not 
 quantitatively.  


      To ensure the representativeness of the data that the corpus represents adequately the 
 issue  in  question  and  its  findings  can  be  generalized  (Biber,  1993),  the  interviews  were 
 compiled from different media sources (all of them are neutral outlets except for Jordan TV, 
 which is pro-government), with different officials to avoid individual language idiosyncrasies 
 (e.g. prime minister, ministers of health and labor, and media spokespersons of ministries and 
 government institutions), and at different occasions and times (extending from the outbreak of 
 the virus in Jordan in March to August 2020).  


       Each  interview  was  separately  treated  and  painstakingly  listened  to  several  times 
 searching for the occurrence of the relevant strategies. Due to the small size of the sample, we 
 presumed that any strategy to be shortlisted had to occur at least 3 times in order to be taken as 
 worthy of note. 


       Identification and analysis of persuasive strategies lie at the heart of the present paper. 


To uncover and analyze the linguistic strategies used in the corpus to persuade the audience of 
 complying  with  the  government’s  policy,  an  eclectic  theoretical  framework  is  employed. 


Following Fairclough (1995) and O’Keeffe (2006), media discourse (particularly interviews) 
can be best studied through a richly eclectic approach that integrates and draws on discourse 
analysis,  pragmatics,  and  corpus  analysis,  where  one  approach  may  not  help  investigate  it 
adequately.  While  discourse  analysis  helps  us  understand  certain  features  and  patterns 
operating  within  the  persuasive  discourse,  pragmatics  helps  also  account  for  the  forms  and 



(7)functions  of  persuasion  in  its  actual  setting.  Methodologically  speaking,  a  corpus  approach 
 adds to the analysis of persuasive strategies by allowing us to scrutinize the totality of the data, 
 identify consistent patterns of use, and give quantitative findings. 


      As  a  first  step,  the  strategies  are  identified  and  listed,  based  on  the  operational 
 definition given above. While the study operates generally within the domain of pragmatics 
 and discourse analysis since it addresses the language of persuasion in discourse and context, 
 it draws for analysis on the related studies on persuasion reviewed for the purpose of the study. 


Most importantly, the study relies heavily on Mulholland (2005) on the grounds that his work 
 provides  a  comprehensive  collection  of  persuasive  strategies  drawn  mainly  from  numerous 
 studies on rhetoric, pragmatics, and discourse analysis. The study employs his definitions and 
 description  of  persuasive  strategies  to  identify  their  occurrence  in  the  corpus  under 
 investigation.   


       In the analysis section, all examples are drawn from media interviews with Jordanian 
 government’s officials. Every strategy is provided with illustrative examples, where they are 
 given  in  their  original  language,  namely,  Arabic,  followed  by  their English  translation.  All 
 translations are mine and they are verified for accuracy and correctness.    


FINDINGS AND DISCUSSION 


This section will report and interpret the main findings of the present study. In the corpus, six 
 linguistic  strategies  were  observed  to  be  commonly  used  by  the  government  officials  to 
 persuade  the  Jordanian  public  to  accept  the  Covid-19  related  policies  prescribed  by  the 
 government to curb the pandemic. These strategies are metaphor, repetition, self-praising, the 
 pronoun “we”, warning, and religious quotations. With the exception of the pronoun “we”, the 
 strategies identified in the present corpus are listed in Mulholland’s collection (2005).  Each 
 one of them will be discussed individually in detail in the following subsections.  


METAPHOR 


As  a  salient  feature  of  language,  metaphor  is  a  figure  of  speech  that  transfers  an  attribute 
 associated with one thing to another. The use of metaphor is seen as a major persuasive device 
 that  guides  the  addressee  to  understand  and  react  to  a  public  issue  (political,  social,  and 
 economic,  etc.)  in  a  certain  way  (Mulholland,  2005).  Some  scholars  assert  that  messages 
 containing  metaphors  yield  greater  attitude  change  than  do  messages  without  metaphors 
 (Schmidt & Kess, 1984; Charteris-Black, 2011; Perloff, 2017).  


      Many metaphoric instances (with 55 occurrences) were found in the corpus to serve a 
 persuasive strategy in the government discourse on the Covid-19 pandemic in Jordan. We will 
 focus on war metaphors as they pervade the language of the corpus. The analysis demonstrates 
 that the government officials employ extensively the war language when addressing the public 
 regarding its policies to deal with the current pandemic.  


      Example (1): 


ر
 ﻏ
 ﻢ
 أﻧ
 ﻨﺎ
 ﺗ
 ﺤ
 ﺖ
 و
 ط
 ﺄة
 ﻏ
 ﺰ
 و
 ھ
 ﺬا
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 إ
 ﻻ
 أﻧ
 ﻨﺎ
 -
 ﺣ
 ﻜ
 ﻮ
 ﻣ
 ﺔ
 و
 ﺷ
 ﻌ
 ﺒﺎً


-
 ﯾ
 ﺤ
 ﺪ
 و
 ﻧﺎ
 ا
 ﻷ
 ﻣ
 ﻞ
 و
 اﻟ
 ﺘﻔ
 ﺎ
 ؤ
 ل
 ﻟ
 ﻜ
 ﺴ
 ﺐ
 اﻟ
 ﻤ
 ﻌ
 ﺮ
 ﻛ
 ﺔ
 ﺿ
 ﺪ
 ھ
 ﺬ
 ا
 اﻟ
 ﻌ
 ﺪ
 و


و
 اﻟ
 ﺘ
 ﻐ
 ﻠ
 ﺐ
 ﻋ
 ﻠﯿ
 ﮫ
 ﺑ
 ﮭ
 ﻤ
 ﺘ
 ﻜ
 ﻢ
 و
 ﺻ
 ﺒ
 ﺮ
 ﻛ
 ﻢ
 و
 ﺗ
 ﻀ
 ﺤ
 ﯿﺎ
 ﺗ
 ﻜ
 ﻢ
 . 
 ]
 اﻟ
 ﺘﻠ
 ﻔ
 ﺰ
 ﯾ
 ﻮ
 ن
 ا
 ﻷ
 ر
 د
 ﻧ
 ﻲ
 [


Although we have been experiencing a harsh trial induced by this invading virus, we 
 the government and the public are filled with hope and optimism to win the battle and 
 defeat this enemy, with your assistance, patience, and sacrifice. [Jordan TV] 


      Example (2): 


إ
 ذا
 ﻟﻢ
 ﻧ
 ﺨ
 ﺾ
 ھ
 ﺬ
 ه
 اﻟ
 ﻤ
 ﻌ
 ﺮ
 ﻛ
 ﺔ
 ﻣ
 ﻊ
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 ﺑ
 ﻜ
 ﻞ
 ا
 ﻷ
 ﺳ
 ﻠ
 ﺤ
 ﺔ
 اﻟ
 ﻤ
 ﺘﺎ
 ﺣ
 ﺔ
 ﻟ
 ﮭ
 ﺰ
 ﯾ
 ﻤ
 ﺔ
 ھ
 ﺬا
 اﻟ
 ﻌ
 ﺪ
 و
 ﻓﺈ
 ن
 اﻟ
 ﻮ
 ط
 ﻦ
 ﻗ
 ﺪ
 ﯾ
 ﺴ
 ﻘ
 ﻂ
 ﻓ
 ﻲ
 ﻗﺒ
 ﻀ
 ﺔ
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 . 


]
ﻗﻨ
ﺎة
اﻟ
ﻤ
ﻤ
ﻠ
ﻜ
ﺔ
[



(8)If we didn’t fight the battle against the virus with all potential weapons, the homeland 
 will be fallen into the virus’s grip. [AlMamlakah TV] 


      Example (3): 


و
 ا
 ﺟ
 ﺒﻨ
 ﺎ
 ﺟ
 ﻤ
 ﯿ
 ﻌ
 ﺎ
 أ
 ن
 ﻧﻘ
 ﻒ
 ﯾ
 ﺪ
 و
 ا
 ﺣ
 ﺪ
 ة
 ﻋ
 ﻠ
 ﻰ
 ﻗﻠ
 ﺐ
 ر
 ﺟ
 ﻞ
 و
 ا
 ﺣ
 ﺪ
 و
 ﻧﻠ
 ﺘ
 ﺰ
 م
 ﺑﺈ
 ﺟ
 ﺮ
 ا
 ء
 ا
 ت
 اﻟ
 ﺤ
 ﻜ
 ﻮ
 ﻣ
 ﺔ
 اﻟ
 ﻤ
 ﺘ
 ﻌ
 ﻠﻘ
 ﺔ
 ﺑﺎ
 ﻟ
 ﺤ
 ﻈ
 ﺮ
 و
 ا
 ﻻ
 ﻏ
 ﻼ
 ﻗﺎ
 ت
 و
 ﺧ
 ﺎ
 ﺻ
 ﺔ


إ
 ﺟ
 ﺮ
 ا
 ء
 ت
 اﻟ
 ﺴ
 ﻼ
 ﻣ
 ﺔ
 اﻟ
 ﻌ
 ﺎ
 ﻣ
 ﺔ
 ﻛ
 ﻠﺒ
 ﺲ
 اﻟ
 ﻜ
 ﻤ
 ﺎ
 ﻣ
 ﺔ
 و
 اﻟ
 ﺘﺒ
 ﺎ
 ﻋ
 ﺪ
 ا
 ﻻ
 ﺟ
 ﺘ
 ﻤ
 ﺎ
 ﻋ
 ﻲ
 ﻟ
 ﺤ
 ﻤ
 ﺎﯾ
 ﺔ
 أﻧ
 ﻔ
 ﺴ
 ﻨﺎ
 و
 و
 ط
 ﻨﻨ
 ﺎ
 و
 اﻟ
 ﺘ
 ﺼ
 ﺪ
 ي
 ﻟ
 ﮭ
 ﺬ
 ا
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 و
 ھ
 ﺰ
 ﯾ
 ﻤ
 ﺘ
 ﮫ
 . 


]
 ﻗﻨ
 ﺎة
 اﻟ
 ﻤ
 ﻤ
 ﻠ
 ﻜ
 ﺔ
 [


We  have  to  stand  united,  with  one  goal  in  our  heart,  and  adhere  to  the  government 
 measures  concerning  lockdown  and  curfew  especially  public  safety  measures  such  as 
 mask-wearing and social distancing to protect ourselves and our country and combat and 
 defeat the virus. [AlMamlakah TV] 


       In the corpus, a wide variety of war-related expressions were used, especially, بﺮﺣ


‘war’, لﺘﺎﻗ  ‘fight’, وﺰﻏ  ‘invasion’, ﺔﮭﺟاﻮﻣ  ‘struggle’, مﻮﺠھ  ‘attack’, حﻼﺳ  ‘weapon’,  and ﺔﯿﺤﻀﺗ


‘sacrifice’. This shows that through martial metaphors the government frames the issue of the 
 virus as a war in which two opposing sides are involved. As seen in Examples (1), (2), and (3), 
 while the first side is the virus framed as a foreign enemy invading the country, the other one 
 is the government and the public, who are in a position of fighting against the enemy “the virus” 


to protect the country. Such a metaphoric usage evokes a vivid image of a real war in the minds 
 of the public that needs power, assistance, sacrifice, and patience to win the war. That is, it is 
 like a military confrontation between Jordan (the government and its people) and the virus in 
 which Jordanian citizens have to fight by the government’s side and defeat the opponent.  The 
 government employed the war-related expressions and the military metaphor to prompt the 
 public to accept and trust its policy to confront the virus and control its spread, which enhances 
 the government arguments’ persuasiveness. 


      In line with Sontag (1989) that the DISEASE IS WAR, the analysis demonstrates that 
 Covid-19 is metaphorically characterized in the corpus as invading the society and efforts to 
 face it is a war, a struggle, and a fight. It has been asserted that military metaphors are regularly 
 adopted  in  the  discourse  that  tackles  disease,  which  mobilizes  people  to  fight  against  a 
 common threat (Chiang & Duann, 2007; Sexton, 2016; Hons, 2020). 


       As shown in the above examples, the government employed metaphorical linguistic 
 choices to persuade the public to comply with its policies to contain the virus and avert its 
 consequences  on  health  and  economy.  More  specifically,  the  presentation  of  the  virus  as  a 
 dangerous enemy helps convince the target audience of the seriousness of the situation and 
 importance of adherence to the respective procedures, despite they may have harsh impacts on 
 their daily activities.      


       Based on the findings, it can be stated that the metaphorization of the conflict with the 
 virus is enunciated here as a state of fact, which makes the government position effective in 
 realizing persuasion. The frequent use of martial metaphors (military-related metaphors) by the 
 government officials creates an association in the public mind between the virus and a military 
 confrontation in which two sides are involved: the government as well as the public versus the 
 enemy “Covid-19”. This conflict frame is not merely identified by the two sides in a polar 
 opposition but also by what is at stake: the country, as seen in Example (2).  It also indicates 
 that what the government does (e.g. imposing curfew, lockdown, mask-wearing,  and social 
 distancing) to fight the enemy “the virus” is not intended to harm the public but to protect them, 
 as shown in Example (3). Moreover, it puts the public in a position to help and cooperate with 
 the government in protecting the country and winning this war, despite the potential enormous 
 influence of such policies on different walks of life.  


      Thus, through the use of metaphor, the traits associated with war as a military action 
are  transferred  to  the  Covid-19  situation  in  Jordan.  Such  a  metaphorical  representation  is  



(9)compelling and affective in the persuasive process since it facilitates understanding the danger 
 of  the  virus  by  converting  abstract  thoughts  into  concert  ones.  This  persuasive  strategy  of 
 metaphor at work in the corpus insists on the necessity of defense against the virus portrayed 
 as an invading enemy by calling for Jordanian citizens’ awareness and participation to comply 
 with the safety and health measures issued by the government.  


REPETITION 


As a key feature of oral communication, repetition is an important means in persuasion used 
 generally to foreground certain aspects of the speaker’s argument, which are intended to be 
 particularly focused on and memorable (Gadd, 1999). It has been stressed that a public speaker 
 should reiterate any desired policy or idea many times to assure his supporters in their own 
 beliefs and get others convinced of it (Pedrini, 2017). Repetition, Mulholland (2005) points 
 out,  is  a  noticeable  act  in  discourse  that  can  be  an  aid  to  understanding  the  topic  being 
 represented.   In rhetorical tradition, the strategy of repetition aims mainly at implanting the 
 speaker’s messages firmly in the addressee’s memories, therefore, it has been drawn on by 
 orators for its powerful and persuasive impact on the audience (Fahnestock, 2011).  


       Repetition provides recipients with further opportunities to consider the merits of the 
 intended  message,  motivating  them  to  conform  to  (Petty  &  Cacioppo,  1986).  Generally 
 speaking, repetition can be instrumental in reinforcing the regard for the speaker’ views and 
 boosting its cogency and incisiveness. In our study, this persuasive strategy is used in the sense 
 of  repeating  the  same  words,  phrases,  or  sentences,  which  is  technically  called  ‘lexical 
 repetition’.    


      The  examination  reveals  that  repetition  serves  to  increase  the  substance  of  the 
 speaker’s message and draw the audience’s attention to it. As a persuasive technique in the 
 corpus, repetition was frequently employed by the government officials to sway the public into 
 diligent  compliance  with  the  Covid-19  protocols  to  curb  the  pandemic.  The  presence  of 
 repetition enhances the public awareness about the risk of the virus and the necessity of its 
 avoidance through compliance with the safety and health guidelines, rendering the intended 
 message more effective, powerful, and persuasive. 


         Example (4): 


اﻟ
 ﺪ
 ﻋ
 ﻮ
 ة
 ﻟ
 ﻼ
 ﻟﺘ
 ﺰ
 ام
 ﺑﺈ
 ﺟ
 ﺮ
 ا
 ء
 ا
 ت
 اﻟ
 ﺴ
 ﻼ
 ﻣ
 ﺔ
 اﻟ
 ﻌ
 ﺎ
 ﻣ
 ﺔ
 ﻻ
 ﯾ
 ﺮ
 ا
 د
 ﻣ
 ﻨ
 ﮭ
 ﺎ
 أ
 ي
 ھ
 ﺪ
 ف
 ﺳ
 ﯿﺎ
 ﺳ
 ﻲ
 أ
 و
 أ
 ي
 ا
 ﺟ
 ﻨ
 ﺪ
 ة
 ﺧ
 ﻔﯿ
 ﺔ
 ﺑ
 ﻞ
 ھ
 ﻲ
 ﻟ
 ﺤ
 ﻤ
 ﺎﯾ
 ﺔ
 أﻧ
 ﻔ
 ﺴ
 ﻨﺎ


و
 ﺣ
 ﻤ
 ﺎﯾ
 ﺔ
 ﻷ
 و
 ﻻ
 د
 ﻧﺎ
 و
 ﻋ
 ﺎﺋ
 ﻼ
 ﺗﻨ
 ﺎ
 و
 ﺣ
 ﻤ
 ﺎﯾ
 ﺔ
 ﻟ
 ﻜ
 ﻞ
 اﻟ
 ﻨﺎ
 س
 اﻟ
 ﻠ
 ﻲ
 ﺑ
 ﻤ
 ﺠ
 ﺘ
 ﻤ
 ﻌ
 ﻨﺎ
 و
 ﻛ
 ﻤ
 ﺎ
 ن
 ﺣ
 ﻤ
 ﺎﯾ
 ﺔ
 ﻟ
 ﻮ
 ط
 ﻨﺎ
 و
 اﻗ
 ﺘ
 ﺼ
 ﺎ
 د
 ﻧﺎ
 و
 ﻧ
 ﻈ
 ﺎ
 ﻣ
 ﻨﺎ
 اﻟ
 ﺼ
 ﺤ
 ﻲ
   
 ﻣ
 ﻦ


اﻟ
 ﺘ
 ﺪا
 ﻋ
 ﯿﺎ
 ت
 اﻟ
 ﺨ
 ﻄ
 ﯿ
 ﺮ
 ة
 ﻟ
 ﮭ
 ﺬا
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 . 
 ]
 اﻟ
 ﺘﻠ
 ﻔ
 ﺰ
 ﯾ
 ﻮ
 ن
 ا
 ﻷ
 ر
 د
 ﻧ
 ﻲ
 [


Calling for compliance with public safety measures is not intended for any political 
 goals or other hidden agendas but protecting ourselves, (and protecting) our children, 
 and families, and (and protecting) others within our community. It also protects our 
 homeland,  economy,  and  health  system  from  the severe  consequences  of  the  virus. 


[Jordan TV] 


       In Example (4), the word  ﺔﺎﯾﻤﺣ  ‘protection’ is noticeably repeated four times (in the 
 Arabic version) to highlight the benefit and necessity of adhering to the public health and safety 
 measures  for  the  Jordanian  community.  As  a  way  to  obtain  the  desired  influence  on  the 
 Jordanian masses, this repetition as seen in Example (4) places a greater weight on the sole 
 rationale of the government’s safety precautions, reassuring the public that these precautions 
 are prescribed for the safety and protection of the country and its people from the coronavirus 
 not for the government’ agendas. It also motivates listeners to help and support the government 
 in curbing the pandemic as the protection of Jordan from Covid-19 is a joint obligation and 
 shared responsibility. 


  



(10)  Example (5): 


ﺧ
 ﻄ
 ﺮ
 ھ
 ﺬا
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 ﻛ
 ﺒﯿ
 ﺮ
 و
 ﯾﺘ
 ﺼ
 ﺎ
 ﻋ
 ﺪ
 ﺑﺎ
 ﺳ
 ﺘ
 ﻤ
 ﺮ
 ا
 ر
   
 و
 اﻟ
 ﻌ
 ﺎﻟ
 ﻢ
 ﻛ
 ﻠ
 ﮫ
 ﺗ
 ﺤ
 ﺖ
 و
 ط
 ﺄة
 ھ
 ﺬا
 اﻟ
 ﺨ
 ﻄ
 ﺮ
  .
 ﻓﺎ
 ﻟ
 ﻤ
 ﺘﺎ
 ﺑ
 ﻊ
 ﻻ
 ﺧ
 ﺒﺎ
 ر
 ھ
 ﺬا
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 ﯾ
 ﻌ
 ﻠﻢ


اﻧ
 ﮫ
 ﻣ
 ﻮ
 ﺟ
 ﻮ
 د
 و
 أ
 ن
 ﺧ
 ﻄ
 ﺮ
 ه
 ﺣ
 ﻘﯿ
 ﻘ
 ﺔ
 ﻻ
 ﯾ
 ﻤ
 ﻜ
 ﻦ
 اﻧ
 ﻜ
 ﺎ
 ر
 ھ
 ﺎ
 . 
 ﻓﺘ
 ﺠ
 ﺎ
 ھ
 ﻞ
 ھ
 ﺬا
 اﻟ
 ﺨ
 ﻄ
 ﺮ
 و
 ﻣ
 ﺨ
 ﺎﻟ
 ﻔ
 ﺔ
 ﻗ
 ﻮ
 ا
 ﻋ
 ﺪ
 اﻟ
 ﺴ
 ﻼ
 ﻣ
 ﺔ
 اﻟ
 ﻌ
 ﺎ
 ﻣ
 ﺔ
 أد
 ت
 ﻻ
 ﻧ
 ﮭ
 ﯿﺎ
 ر


ا
 ﻻ
 ﻧ
 ﻈ
 ﻤ
 ﺔ
 اﻟ
 ﺼ
 ﺤ
 ﯿ
 ﺔ
 ﻓ
 ﻲ
 ﺑ
 ﻌ
 ﺾ
 د
 و
 ل
 اﻟ
 ﻌ
 ﺎﻟ
 ﻢ
 . 
 ﻓ
 ﻼ
 ﺑ
 ﺪ
 أ
 ن
 ﻧ
 ﻤ
 ﻨ
 ﻊ
 ھ
 ﺬ
 ا
 اﻟ
 ﺨ
 ﻄ
 ﺮ
 ﻣ
 ﻦ
 ا
 ﻻ
 ﻧﺘ
 ﺸ
 ﺎ
 ر
 ﻣ
 ﻦ
 ﺧ
 ﻼ
 ل
 اﻟ
 ﺘﻘ
 ﯿ
 ﺪ
 اﻟ
 ﺘﺎ
 م
 ﺑﺈ
 ﺟ
 ﺮ
 ا
 ء
 ا
 ت


اﻟ
 ﺴ
 ﻼ
 ﻣ
 ﺔ
 اﻟ
 ﻌ
 ﺎ
 ﻣ
 ﺔ
 . 
 ]
 ﻗﻨ
 ﺎة
 ر
 ؤ
 ﯾﺎ
 [


Danger of the virus is enormous and rapidly increasing. This danger has affected the 
 entire world. People who are watching and reading news about the virus know that it 
 really exists and its danger is an undeniable fact. Ignoring this danger and flouting the 
 public  health  and  safety  measures  resulted  in  the  collapse  of  some  countries’  health 
 system.   So we should prevent this danger from spreading by strictly adhering to the 
 public safety measures. [Roya TV] 


      


In Example (5), the speaker used repeatedly the word ﺮﻄﺧ ‘danger’ (five times), which 
 emphasizes  and  directs  the  listeners’  attention  to the  seriousness  of  the  coronavirus,  whose 
 potential consequences should be averted.  Through repeating the word ﺮﻄﺧ ‘danger', two main 
 goals can be concurrently actualized to persuade the public of unwavering compliance with the 
 preventive and protective regulations: to stress the existence of the virus and to increase the 
 public awareness of its dire consequence.  This is because some people are reported to be either 
 skeptical about the existence of the virus or about its severity. Therefore, the repetition strategy 
 reinforces  the  fact  that  Covid-19  does  really  exist  and  it  poses  an  impending  danger  to  the 
 Jordanian community, galvanizing them to take the necessary precautions
.  


SELF-PRAISING 


When  the  speaker  praises  a  person,  an  attitude,  or  a  proposition,  he  implicitly  invites  the 
 listeners to admire or accept what he says. Praising is generally seen as one manifestation of 
 positive  evaluation  that  can  be  employed  as  an  effective  tool  in  persuasive  discourse 
 (Mulholland,  2005).  As  a  speech  act,  self-praising  is  practiced  by  speakers  to  promote 
 themselves  during  their  interaction  with  each  other  (Wu,  2011).    The  importance  of  self- 
 praising lies in its multi-functionality in the persuasive processes. On one hand, it enhances the 
 credibility  and  capability  of  the  entity  being  praised.  On  the  other  hand,  it  supports  certain 
 actions or attitudes and refutes or undermine the opponents’ counterclaims. Self-praising is 
 used here in the sense that the government builds a positive self-image to make a favorable 
 impression on the audience.  


      A closer look into the corpus reveals that the use of self-praising by the government 
 is common as it has come under fire many times because of claims of incapability and failure. 


The  primary  goal  of  self-praising  at  issue  is  to  influence  the  public  attitude  in  favor  of  the 
 government. In the corpus, it is self-evident that the government communicators repeatedly 
 keep on extolling the virtues of the government, highlighting in particular its achievements and 
 capability  to  curb  the  pandemic.    In  so  doing,  the  government  is  the  subject  and  object  of 
 praising. 


      The  examination  yields  that  three  distinct  patterns  of  self-praising  were  utilized  to 
 realize  persuasion:  focus  on  achievements,  morality  and  capability.  These  patterns  are  not 
 accidental but   strategically used to effectively bring about its core purpose- to persuade the 
 public to gain their compliance.  



         
Example (6): 

"


اﻟ
 ﺤ
 ﻜ
 ﻮ
 ﻣ
 ﺔ
 ﻗﺎ
 ﻣ
 ﺖ
 ﺑﺘ
 ﻠﺒ
 ﯿ
 ﺔ
 ا
 ﻻ
 ﺣ
 ﺘﯿ
 ﺎ
 ﺟ
 ﺎ
 ت
 اﻟ
 ﻀ
 ﺮ
 و
 ر
 ﯾ
 ﺔ
 ﻟﻠ
 ﻘ
 ﻄ
 ﺎ
 ع
 اﻟ
 ﺼ
 ﺤ
 ﻲ
 . 
 ﺣ
 ﯿ
 ﺚ
 ﻗﺎ
 ﻣ
 ﺖ
 ﺑ
 ﻤ
 ﻀ
 ﺎ
 ﻋ
 ﻔ
 ﺔ
 اﻟ
 ﻘ
 ﺪ
 ر
 ا
 ت
 اﻟ
 ﻄ
 ﺒﯿ
 ﺔ
 و
 ز
 و
 د
 ﻧﺎ
 اﻟ
 ﻜ
 ﺎ
 د
 ر


اﻟ
 ﻄ
 ﺒ
 ﻲ
 ﺑﺎ
 ﻟﺘ
 ﺠ
 ﮭ
 ﯿ
 ﺰ
 ا
 ت
 اﻟ
 ﻄ
 ﺒﯿ
 ﺔ
 و
 ﻣ
 ﻌ
 ﺪا
 ت
 اﻟ
 ﻤ
 ﺨ
 ﺘﺒ
 ﺮ
 ا
 ت
 ﻣ
 ﺜ
 ﻞ
 ﻓ
 ﺤ
 ﺺ
 اﻟ
 ﻔﯿ
 ﺮ
 و
 س
 و
 ﻣ
 ﻌ
 ﺪا
 ت
 اﻟ
 ﺤ
 ﻤ
 ﺎﯾ
 ﺔ
 اﻟ
 ﺸ
 ﺨ
 ﺼ
 ﯿ
 ﺔ
 ﻛ
 ﺎﻟ
 ﻘﻔ
 ﺎ
 ز
 ا
 ت


و
 اﻟ
 ﻜ
 ﻤ
 ﺎ
 ﻣ
 ﺎ
 ت
 ..


.
و
ﺑﺎ
ﻟﻨ
ﺴ
ﺒ
ﺔ
ﻟﻔ
ﺮ
ض
ا
ﻹ
ﻏ
ﻼ
ﻗﺎ
ت
ﻓ
ﮭ
ﻲ
ﻛ
ﺎﻧ
ﺖ
ﻣ
ﺠ
ﺪ
ﯾ
ﺔ
ﻟﻠ
ﻐ
ﺎﯾ
ﺔ
ﻓﻘ
ﺪ
ﺗ
ﻤ
ﻜ
ﻨﺎ
ﻣ
ﻦ
ﺗ
ﺴ
ﻄ
ﯿ
ﺢ
اﻟ
ﻤ
ﻨ
ﺤ
ﻨ
ﻰ
اﻟ
ﻮ
ﺑﺎ
ﺋ
ﻲ
و
اﻟ
ﺤ
ﺪ
ﻣ
ﻦ



(11)ا
 ﻹ
 ﺻ
 ﺎﺑ
 ﺎ
 ت
 اﻟ
 ﯿ
 ﻮ
 ﻣ
 ﯿ
 ﺔ
 ﺑﺎ
 ﻟﻔ
 ﯿ
 ﺮ
 و
 س
 . 
 ط
 ﺒ
 ﻌ
 ﺎ
 ھ
 ﺬا
 ﻣ
 ﺎ
 ﻛ
 ﺎ
 ن
 ر
 ا
 ح
 ﯾﺘ
 ﺤ
 ﻘ
 ﻖ
 ﻟ
 ﻮ
 ﻻ
 و
 ﻋ
 ﻲ
 ﻣ
 ﻮ
 ا
 ط
 ﻨﺎ
 و
 ﺣ
 ﺴ
 ﻦ
 ا
 ﺳ
 ﺘ
 ﺠ
 ﺎﺑ
 ﺘ
 ﮫ
 ﻹ
 ﺟ
 ﺮ
 ا
 ء
 ﺗﻨ
 ﺎ
 . 
 و
 ﻻ
 ﯾ
 ﻌ
 ﻨ
 ﻲ


ھ
 ﺬ
 ا
 أﻧ
 ﻨﺎ
 ﻣ
 ﻌ
 ﺼ
 ﻮ
 ﻣ
 ﯿ
 ﻦ
 ﻋ
 ﻦ
 اﻟ
 ﺨ
 ﻄ
 ﺄ
 ﻟ
 ﻜ
 ﻦ
 ﻓﻨ
 ﺤ
 ﻦ
 ﻧ
 ﻌ
 ﻤ
 ﻞ
 أﻗ
 ﺼ
 ﻰ
 ﻣ
 ﺎ
 ﻧ
 ﺴ
 ﺘ
 ﻄ
 ﯿ
 ﻊ
 . 
 ]
 ﻗﻨ
 ﺎة
 اﻟ
 ﻤ
 ﻤ
 ﻠ
 ﻜ
 ﺔ
 [


The government met the pressing needs of the health-care sector. It doubled its medical 
 capabilities  and  provided  healthcare  workers  with  medical  facilities  and  laboratory 
 supplies  and  personal  protective  equipment  e.g.  gloves  and  face  masks…as  for  the 
 imposition of lockdowns, it has been greatly fruitful. We managed to flatten the curve 
 and  limit  daily  virus  cases.  Of  course,  this  wouldn’t  have  been  possible  without  the 
 citizens’ awareness and positive response to our measures. However, this does not mean 
 we are infallible but we do our best. [AlMamlakah TV] 


       The first pattern of self-praising is to talk of factual achievements and efforts held to 
 be commendable and admirable. As seen in Example (6),   the speaker embarked on reporting 
 what  the  government  have  done  to  handle  the  Covid-19  pandemic  e.g.  doubling  medical 
 capacities, ensuring medical facilities and supplies, and flattening the curve of daily confirmed 
 positive cases. Seemingly, the government is aware that the focus on such achievements that 
 greatly concern the public is vital in its persuasive intention since Jordanians are extremely 
 perturbed about the government’s handling of the health and economic impact of the pandemic 
 more than any other issues.  


       It is worth mentioning that one’s self-praising of one’s achievements may backfire if 
 not  properly  delivered.  Not  to  be  perceived  as  bragging,  the  speaker  qualified  his  prior 
 assessment  by  claiming  that  what  the  government  have  done  is  not  infallible  but  they  did 
 everything possible and these achievements would not have been possible without the citizens’ 


awareness  and  positive  response.  That  is,  the  speaker  latched  the  subsequent  follow-up 
 statement  onto  his  praising  of  the  government’s  achievements  to  mitigate  any  potentially 
 negative consequences of its force. Due to Jordanian cultural norms that cherish modesty, this 
 attempt to act modestly in commending achievements makes the message more persuasive and 
 acceptable. 


         Example (7): 


[ﯾﺎؤر ﺎةﻗﻨ] .ﺔھاﺰﻨاﻟوﺔﻔﺷﺎﻜﻤاﻟوﺔﻓﯿﻔﺎﺸاﻟتﺎﺟردﻰﻠﻋﺑﺄﺎﻤﺋدانﻮﻣﺰﻠﺘﻣﻦﺤﻓﻨ
 We’re always committed to high standards of transparency, disclosure, 
 and integrity. [Roya TV] 


         Example (8): 
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The government has acted with wisdom and rationality when closing 
 universities and schools. [Hala Radio] 


       


Another  pattern  of  self-praising  for  persuasive  purpose  is  the  focus  on  the  moral 
 attributes of the government. In the corpus, an array of positive qualities were noticeably used 
 to  praise  the  government  such  as  ﺔﻤﻜﺤاﻟ  ‘wisdom’,  ﺔھاﺰﻨاﻟ  ‘integrity’,  ﺔﯿاﻗﺪﺼﻤاﻟ  ‘credibility’, 


اﻟ
 ﺸ
 ﻔ
 ﺎﻓ
 ﯿ


ﺔ   ‘transparency’,  حﺘﺎﻔﻧﻻا  ‘open-mindedness’,  and  دﺎﺠاﻟ ﻞﻤﻌاﻟ ‘hard-working’.  As  seen  in 
 Example (7), the speaker reinforces that the government is highly committed to honesty and 
 transparency,  which  can  be  taken  as  a  strategy  to  persuade  the  public  of  the  government’ 


credibility.  In  Example  (8),  the  speaker  commends  the  government  for  its  wisdom  and 
 rationality with regard to closing schools and universities to limit the spread of the virus.  This 
 prominent deployment of the government’s moral merits is intended by the speakers to have 
 the public deem the government in the same positive way and trust and appreciate its efforts to 
 curb the pandemic. 


      The last pattern of self-praise in the corpus is the focus on capability (e.g. competence, 
proficiency, and preparedness) to manage conditions and events to effect a desired end. The 
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