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Abstract

Jobs  Malaysia  system  also  known  as  www.jobsmalaysia.gov.my,  is  an 
 automated  online  job  matching  system  provided  by  the  Ministry  of  Human 
 Resources. It is one out of the three core modules under the Electronic Labour 
 Exchange  (ELX).  The  system  was  launched  by  the  Minister  of  Human 
 Resources, YB Datuk Dr. Wira Fong Chan Onn on the 30th of May 2002. Jobs 
 Malaysia system provides facilities for job seekers to seek suitable jobs and for 
 employers  to  get  their  right  candidates.  Job  seekers  can  do  online  job 
 application  while  employers  can  manage  the  applications  by  using  Jobs 
 Malaysia system. All these facilities are accessible to all levels of users with no 
 charge. The purpose of this research is investigate of the effects of technology 
 acceptance  and  adoption  of  Jobs  Malaysia  system  among  job  seekers.  This 
 research  primarily  uses  the  Technology  Acceptance  Model  (TAM)  as  the 
 theoretical  basis.  The  TAM  theory  is  widely  used  in  information  technology 
 and information systems research to evaluate user acceptance of the technology. 


A  quantitative  data  analysis  were  executed  with  the  target  population  were 
focus  on  job  seekers  across  Malaysia.  However,  the  exact  amount  of  target 
population  for  job  seekers  is  unknown.  Thus,  the  convenience  sampling  was 
used  in  this  research.  There  were  150  samples  was  collected  from  target 
population which is job seekers and it is good enough to test the research model 
as the G power software calculated 120 sample size needed. Next, Smart PLS 
version  3.3.6  was  used  by  researchers  to  test  8  hypothesis  throughout  this 
research. 
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CHAPTER 1 : INTRODUCTION


1.0 Introduction


Chapter 1 is the chapter that will provide an overview and outline of the purpose of 
 investigation. The research was conducted to investigate the effects of technology 
 acceptance  and  adoption  of  JobsMalaysia  system.  Researchers  will  discuss  the 
 research background which  basically outline the broad fields of the research and 
 also  problem  statement  which  describe  the  symptoms  and  problems.  Next,  the 
 research objective will be determined along with the research questions which will 
 be stated according to the objective. In addition, relevant hypotheses of the study 
 will be defined in this chapter. There will also be significance of study which is the 
 result of findings and an overall chapter layout. Lastly, conclusion will be provided 
 which is also a summary of the major themes. 


1.1 Research Background


In  this  modern  year  of  technology,  the  use  of  internet  has  made  a  revolutionary 
 changes in today’s world, especially for recruitment process. Previously, job seekers 
 need to go organization to seek for job and find the vacancy manually (Brahmana 


& Brahmana, 2013). This gives companies a significantly disadvantage on taking 
more time to target the right people and high cost on doing promotion. Therefore in 
order for job seekers to obtain a desired job, business firm is urgent need attract new 
employees with pool of knowledge to achieve competitive advantage. Thus, more 
and more companies adopt technology for recruitment that has been derived from 
Technology Acceptance Model (TAM). Taleo (2003) stated there are 93% of 500 
global companies use the advance of internet and new cloud-based technology for 
recruitment process. Moreover, Maurer and Liu (2007) reported 87% new employee 
are hired when using online recruitment. Hence, job seekers are more prefer to use 
online recruitment for vacancy searching compared to traditional recruitment.  
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In Malaysia, there is a online recruitment system that provide by government which 
 is  JobsMalaysia System (www.jobsmalaysia.gov.my). JobsMalaysia  system  is  an 
 automated online job matching system which was launched by YB Datuk Dr. Wira 
 Fong Chan Onn who is the Minister of Human Resources on the 30th of May 2002. 


This  system  is  one  out  of  the  three  core  modules  under  the  Electronic  Labour 
 Exchange (ELX). ELX is known as a application under the 7th Multimedia Super 
 Corridor  Flagship,  Electronic  Government  Project  and  it  comprises  of  three 
 modules namely JobsMalaysia, Labour Market Database and  Office Productivity 
 Support . It is a first phase adoption of the Ministry of Human Resources (MOHR) 
 Integrated Information System based on its Information System Planning. The aim 
 of ELX  is to improve the services, facilities and accessibilities of MOHR to the  
 clients via  the use of information technology and communication (ICT). ELX is a 
 one-stop  center  for  Malaysian  labour  market  information  that  is  accessible 
 electronically. 


JobsMalaysia system offers facilities for job seekers to seek suitable jobs  and for 
 employers to get their right candidates. Job seekers can do online job application 
 whereas  employers can manage the applications through using JobsMalaysia. All 
 these facilities are accessible to and free of charges to all levels of users.  This is a 
 win-win  application  where  employers  can  post  company  information  and  job 
 vacancies requirement and job seekers can obtain job that meet their expectation 
 (Rosita & Nadianatra, 2007). Besides, JobsMalaysia system also act as one-stop 
 service that provides job registration and matching, working place and annual return, 
 foreign  employee  engaged  report  and  private  employment  agencies  listing. 


Thorough online recruitment derived from Technology Acceptance Model (TAM) 
could generate additional job applicant without increasing costs of organization. In 
addition, technology also support human resource function such as human resources 
information system and new fields has emerged to achieve critical goals (Johnson, 
Lukaszewski  &  Stone,  2016).  Hence,  adoption  of  technology  in  recruitment  in 
globalization  lead  many  organization  are  hiring  employees  from  all  around  the 
world.  Since  the  implementation  of  JobsMalaysia  system,  there  were  no  tools 
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developed  to  monitor  the  success  or  failure  of  the  JobsMalaysia  system 
 implementation and whether the system has been accepted by the users specifically 
 among the job seekers in Malaysia. Therefore, throughout this research, researchers 
 will  use  the Technology Acceptance  Model  (TAM)  as  theoretical  basis. TAM  is 
 develop  by  Davis  (1989)  and  is  the  information  systems  theory  that  define  how 
 users come to accept and use the technology. According to Davis (1989), he stated 
 that TAM has 3 main variable which is perceived usefulness, perceived ease of use, 
 and attitude to use.  Besides, researchers will use one external variables which is 
 perceived  compatibility  to  investigate  the  factor  that  influence  user  to  use 
 JobsMalaysia system. Perceived compatibility has defined by Rogers (1995) and he 
 stated that the technology are created based on the supporting task and lifestyle of 
 users.  Hence,  the  compatibility  was  one  of  the  most  important  factors  of  users’ 


intention  to  use  technologies  (Rogers  et.  al,1995).  Low  incompatibility  will 
 increases the likelihood of adoption on technology as users will unwilling to accept 
 a new technology if that technology is not compatible with their work (Rogers et. 


al.,1995). Therefore,  researchers  will  use  perceived  compatibility  to  study  the 
 adoption of  JobsMalaysia sytem. 


1.2 Problem Statement


The most obvious benefits must be time saving and cost saving to the company by 
 using  online  recruitment  system.  On  the  average,  the  online  recruitment  is  70% 


faster than traditional hiring methods as the recruiting process is speeded up from 
 posting, receiving resume, filtering it, managing the contacts and work flow (Kaur, 
 2015). One of the online recruitment system is JobsMalaysia system. Jobs Malaysia 
 system  is  an  e-recruitment  system  which  provided  by  the  Ministry  of  Human 
 Resources and the system is free to access by all levels of users with no  charge. 


According to MALAYSIA: ENHANCING JOBS STRATEGY (n.d.), it stated that 
it is estimated that 220,000 people will join the labor force in Malaysia every year. 
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Hence, in others word, it means that every year has about 220,000 people will seek 
 for the new job vacancy or job placement. According to Human Resources Online 
 (n.d.),  it  stated  that  60%  of  job  seekers  in  Malaysia  preferred  to  use  online 
 recruitment system to seek for the job vacancy and also  preferred to apply for a job 
 vacancy using a digital resume or application through online recruitment system.  


However, there  is  less  number  of  job  seekers  in  using  the  Jobs  Malaysia  system 
 compare  to others  online  recruitment  system  in  Malaysia  such  as  JobStreet.com, 
 Indeed.com  and  others.  Table  1.1  below  shows  that the  online  transaction  report 
 information of year 2016 and 2017 at Jobs Malaysia system: 


Table 1.1 2016 Info and 2017 Info 


Year   2016  2017 


Job Placement  24,537  13,133 


New Jobseekers 
 Registered

116,613       87,315 


Number of visitors   7,148,952  8,818,669 


Adopted From: JobsMalaysia.gov.my - GerbangKerjayaInteraktifAnda. (2018.). 


Based on the table 1.1, it obvious to see that there was a large huge gape between 
the number of visitors and the number of  new jobs eekers registered in year of 2017 
and  2016.  From  the  data  which  researchers  had  taken  from  JobsMalaysia  online 
transaction report, it shows that that there were over 8 million of people  had visited 
the JobsMalaysia system in year of 2017 but only around 87,315 people had register 
as  the  new  job  seeker  of  Jobs  Malaysia  system  after  visited  the  JobsMalaysia 
website. In others word, it means there was about 8,716,762 of job seekers had no 
yet register as the new job seeker user of Jobs Malaysia system after they had visited 
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this online recruitment system. Whereas for year of 2016, there was over 7 million 
 of people  had  visited  the Jobs Malaysia  system  but only around 116,613 people 
 had register as the new job seeker registered of Jobs Malaysia system. There was 
 about 7,023,057 of job seekers had no yet register as the new job seeker users of 
 JobsMalaysia  system  after  they  had  visited  this  online  recruitment  system 
 throughout year of 2016. Hence, this may indicate that job seekers was less intention 
 to use and accept the Jobs Malaysia system. 


Table 1.2  E-Government Development Index. 


EGDI Rank  2016  2014  2012  2010  2008  2005

Malaysia  60  52  40  32  34  43 


Adopted from: EGOVKB | United Nations > Data > Country Information. (n.d.) 


Based on table 1.2, it shows the ranking of e-government development system in 
 Malaysia  has  been started to decrease from 40 to 60 out of 193 countries during 
 2012 to 2016. Hence, it indicates that the development of e-government system such 
 as JobsMalaysia system is on median and still need to improve in term of service 
 and quality system. Therefore, this may be able to affect the intention of job seekers 
 to make use and accept the online recruitment system which provide by government. 


Besides, in general, the recruitment services provided on the websites such as Jobs 
Malaysia is free for job seekers and employers. However, they may be unsatisfied 
with  the  services  that  provided  by  a  particular  recruitment  website  (Yang,  Shin, 
Weng & Hsu, 2015). According to the research of Sivaji, Abdollah, Tzuaan, Khean, 
Nor, Rasidi, & Wai (2014), e-government services are imperative ought to improve 
in  terms  of  practicality,  usability  and  security  that  successively  to  improve  the 
satisfaction and increase the usage. Therefore, they will explore for other websites 
to  fulfill  their  needs,  compatibility  and    expectations.  Users  such  as    job  seekers 
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require  the  highest  quality  platform  whereas  the  providers  need  to  improve  the 
 service quality by upgrading operational process in order to maximize job seekers’ 


satisfaction. With a higher satisfaction towards the services, the jobs seekers would 
 have more willingness to accept the JobsMalaysia system (Hien, 2014). 


Based  on  the  problem  statement  which  identified  above,  it  was  indicated  that  a 
 further research are needed to be conducted  to analyses and investigate the factors 
 that affect the acceptance and adoption of Jobs Malaysia system among job seekers.  


1.3 Research Objective


1.3.1 General Objectives


The general objective of this research is to identify and understand the factors 
 that influence users to accept JobsMalaysia system. The research examines 
 whether there are any relationship between  independent  variables (perceive 
 usefulness, perceive compatibility, perceive ease of use, attitude toward using) 
 and dependent variable (intention to use JobsMalaysia system). 


1.3.2 Specific Objectives


I.  To determine whether there is a positive relationship between  perceive 
compatibility and perceived usefulness. 
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II.  To determine whether there is a positive relationship between perceive 
 compatibility and attitude towards using JobsMalaysia system. 


III.  To determine whether there is a positive relationship between perceived 
 ease of use and perceived usefulness. 


IV.  To determine whether there is a positive relationship between perceived 
 ease of use and attitude towards using JobsMalaysia system. 


V.  To determine whether there is a positive relationship between perceived 
 ease of use and intention to use JobsMalaysia system. 


VI.  To determine whether there is a positive relationship between perceived 
 usefulness and intention to use JobsMalaysia system. 


VII.  To determine whether there is a positive relationship between perceived 
 usefulness and attitude towards using JobsMalaysia system. 


VIII.  To determine whether there is a positive relationship between attitude 
 towards using and intention to use JobsMalaysia system. 


1.4 Research Question


The following are the research question of the study: 


1.  Does  perceive  compatibility  has  the  significant  positive  relationship  with 
 the  perceived usefulness?  


2.  Does  perceive  compatibility  has  the  significant  positive  relationship  with 
 the attitude towards using JobsMalaysia system?  


3.  Does perceived ease of use has the significant positive relationship with the 
 perceived usefulness? 


4.  Does perceived ease of use has the significant positive relationship with the 
 attitude towards using JobsMalaysia system?  


5.  Does perceived ease of use has the significant positive relationship with the 
 intention to use JobsMalaysia system?  


6.  Does perceived usefulness has the significant positive relationship with the 
intention to use JobsMalaysia system?  
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7.  Does perceived usefulness has the significant positive relationship with the 
 attitude towards using JobsMalaysia system?  


8.  Does attitude towards using has the significant positive relationship with the 
 intention to use JobsMalaysia system?  


1.5 Hypothesis of Study


H1: Perceived compatibility has a significant positive relationship on the perceived 
 usefulness of the system. 


H2:  Perceived  compatibility  has  a  significant  positive  relationship  on  attitude 
 towards using JobsMalaysia system. 


H3: Perceived ease of use has a significant positive relationship on the perceived 
 usefulness of the system. 


H4: Perceived ease of use has a significant positive relationship on attitude towards 
 using the JobsMalaysia system. 


H5: Perceived ease of use has a significant positive relationship on intention to use 
 JobsMalaysia system. 


H6: Perceived Usefulness has a significant positive relationship on intention to use 
 JobsMalaysia system. 


H7: Perceived Usefulness has a significant positive relationship on attitude towards 
 using the JobsMalaysia system. 


H8:  Attitude  towards  using  has  a  significant  positive  effect  on  intention  to  use 
 JobsMalaysia system. 


1.6 Significant of Study
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This study is conducted to understand the factor that affects the intention to use the 
 JobsMalaysia system. Nowadays, people tend to save time and conduct many things 
 through internet. Many graduates would like to seek job to maintain their life. Many 
 organizations would also like to recruit the talent and potential employees. In this 
 research,  there  are  some  variable  will  affect  the  intention  to  use  JobsMalaysia 
 system to apply for job. 


Besides,  the  study  helps  the  job  seekers  to  understand  that  what  factor  might 
 influence themselves to have a intention to accept and use one particular technology. 


In  addition,  the  employer  will  able  to  know the  perspective  of  the  job  seeker  by 
 refer this research. This questionnaire of this research will ask the opinion of job 
 seeker of using JobsMalaysia  system.  The employer can know the willingness of 
 job  seeker  to  use  JobsMalaysia  system.  When  the  intention  of  job  seeker  to  use 
 JobsMalaysia system is high, the employer will easier to recruit more employees. 


The employer also can choose the right people from the job applicant.  


This research also helps the student or undergraduate gain a better  understanding 
 of the Technology Acceptance Model (TAM) Theory. They will learn the variables 
 that  influence  the  intention  to  use  JobsMalaysia  system.  The  variables  such  as 
 perceived of usefulness, perceived ease of use, perceive of compatibility, attitude 
 toward a particular technology  such as JobsMalaysia system. Thus, the student or 
 undergraduates can refer to this research reference when they conducted a research 
 related to this field . 


Next,  this  research  will  help  government  to  have  a  better  understanding  of  the 
 factors that might influence the users such as job seekers’ intention to use and accept 
 the JobsMalaysia system as this system is consider as one of e-govermemnt system. 


Thus,  this  will  assist  government  to  determine  an  effective  way  to  improve  the 
effective and efficiency of JobsMalaysia system in future in order to satisfy the need 
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and want of users. Besides, the study will assist government to quantify the return 
 of investment in government information system project in the future. 


1.7 Chapter layout


Chapter 1: Introduction

This  chapter  will  outline  the  research  background,  problem  statement,  research 
 objectives,  research  questions,  hypothesis  of  the  study  and  significance  of  study, 
 chapter layout and conclusion. 


Chapter 2: Literature Review 


This chapter will discuss all the variable which is independent, and dependent which 
 related  to  this  research.  Besides,  the  relevant  theoretical  models  will  defined  in 
 order  to  propose  the  conceptual  framework  which  indicate  the  finding  of  this 
 research and hypothesis statement among all variable also will be defined in detail.  


Chapter 3: Research Methodology 


In this chapter, researchers  will define the research  methodology  that researchers 
 had  conducted  throughout  this  research  in  detail  which  is  research  design,  data 
 collection methods, sampling design, research instrument, constructs measurement, 
 data processing and data analysis. 


Chapter 4: Research Results

Research result will discuss and analysis in detail throughout this chapter. All the 
data will perform by using Smart PLS  and SPSS by researchers. 
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 Chapter 5: Discussion and Conclusion 


In  this  chapter,  researchers  will  provide  the  summary  of  descriptive  analysis, 
 discussion  of  major  findings,  implication  of  study,  limitation  of  study  and 
 recommendations of future research. 


1.8 Conclusion


In  conclusion,  the  researchers  had  define  eight  hypothesis  to  investigate  
relationship between the  perceive usefulness, perceive of compatibility, perceive 
ease of use, attitude toward using and intention to use JobsMalaysia system among 
job  seekers.  Thus,  researchers  will  discuss  in  detail  for  the  relationship  between 
variables in next chapter. 
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CHAPTER 2 : LITERATURE REVIEW


2.0 Introduction


The  chapter  illustrate  Technology  acceptance  model  (TAM),  dependent  variable 
 (intention  to  use  JobsMalaysia  system)  and  independent  variables  (perceived 
 compatibility, perceived ease of use, perceived usefulness and attitude toward using 
 JobsMalaysia  system)  and  reviewed  the  relevant  conceptual  models.  The 
 researchers form a conceptual framework that provide the dependent variable and 
 independent variables. Besides, conceptual framework and hypothesis development 
 also included in this chapter. 


2.1 Literature Review


2.1.1 Technology acceptance model (TAM)


Technology  acceptance  refers  to  the  the  willingness  of  a  person  to  utilize 
innovation  for  the  undertakings  it  is  intended  to  help.  In  the  business  and 
industrial  settings,  it  turned  into  traditional  for  builders  and  procurers  of 
innovation to depend on hierarchical expert to guarantee that innovation was 
utilized.  Nonetheless,  exhibit  working  practices  in  numerous  associations 
have empowered more prominent carefulness among clients, thus the flow of 
client acknowledgment cannot be disregarded. Emerging from an enthusiasm 
for understanding what drives and propels understudies to utilize innovation, 
analysts  have  proposed  and  detailed  models  that  could  give  a  structure  to 
clarify and foresee innovation utilize (Teo & Zhou, 2014). 
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Technology acceptance model is a theory that initiated by Davis (1986) that 
 propose the usage behavior of computer technology. According to Davis et al. 


(1989), it provides an explanation of the determinants of computer acceptance 
 that is general and capable of explaining user  behavior across technologies 
 and user populations. Likelihood of a new innovation being adopted within a 
 group  of  individuals  or  organizations  will  being  predicted.  The  studies  of 
 Davis,  Bagozzi,  and  Warshaw  (1989)  and  Fokides  (2017),  technology 
 acceptance model is more focused on the technology innovations.  


Technology  acceptance  model  (TAM)  was  adopted  from  another  theory 
 called Theory of Reasoned Action (TRA). TRA is the human actions on the 
 basis  of  the  relationship  between  pre-existing  attitudes  and  behavioral 
 intentions that being explain and predict. In others way, TAM is the theory 
 that  predict  users’  acceptance  of  technology  and  their  intentions  to  use  it. 


TAM  also  assumes  that  behavioral  intention  to  use  a  particular  innovation 
 determines whether the users involved will actually utilize it (Fokides et al., 
 2017).  


According  to  the  studies  of  Davis  (1989)  and  Fathema  (2015),  technology 
acceptance model consisted of two fundamental factors of user’s technology 
acceptance which  are perceived usefulness and perceived ease of use along 
with the other three constructs which are attitudes, actual use, and behavioral 
intention to use. Technology acceptance model has been used across different 
contexts  in  various  countries.  The  usage  of  technology  acceptance  model 
involves learning material, social media and others. 
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2.1.2 Perceived compatibility


According  to  Al-Ajam  and  Nor  (2013),  compatibility  is  the  degree  of 
 individual perceives the product or services which are not conflict with their 
 needs, want, experience and beliefs. Technology device is developing to help 
 the organization to recruit potential employees. Government also takes action 
 to reduce the unemployment rate of our country. The job seekers also need to 
 find  a  job  to  maintain  their  life.  By  using  the  technology  which  is  not 
 compatible with their interest or needs, perceive of compatibility will increase. 


The organization will use this technology when they perceives the technology 
 is  not  conflict  with  their  beliefs  (Mndzebele,  2013).  The  job  seeker  will 
 choose to use due to the system not compatible with their needs or wants. The 
 system will helps them to find jobs.  


According  to  Moore  and  Benbasat  (1991),  perceived  compatibility  have 
positive  affect  the  innovation  use.  The  innovation  more  compatible,  the 
adoption rate will be faster. Batkovic and Batkovic (2015) found that the user 
will adopt the  mobile-service if they perceive the device is compatible with 
their  belief  and  experiences.  Mallat  et  al  (2009)  stated  that  he  suggests  the 
compatibility  will  have  positive  influence  the  customer  intension  to  use 
mobile-ticketing  (Batkovic  et  al.,  2015).  Chen  et  al  (2012)  found  that  the 
compatibility also will affect the attitude of  customer to use mobile service 
visit the virtual store (Batkovic et al, 2015). Wu and Wang (2005) stated that 
it is the major factor of the adoption and consecutive the perceive usefulness 
of mobile-commerce (Batkovic et al, 2015).  
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2.1.3  Perceived ease of use


According to  the previous study conducted by Jahangir and Begum (2014) , 
 perceive  ease  of  use  is  define  that  people  will  accept to  use  an  technology 
 when  people  perceive  that  the  technology  is  easy  to  use.  Besides,  Rogers 
 (1962) and  Jahangir et al. (2014) also stated  that perceived ease of use  is 
 defined as the degree to which an technology  is perceived not to be difficult  
 to understand, learn or use. He also further defines that perceived ease of use 
 is the degree to which consumers perceive a new product or service as better 
 than  its  substitutes  (Rogers,  1983;  Jahangir  et  al.,  2014).  Next,    Zeithaml  
 (2002) stated the perceive ease of use is consider as the degree to which an 
 technology  is easy to understand and  use. Furthermore, Mathieson (1991); 


Jahangir et al. (2014) refer perceived ease of use to the consumer perceived 
 that  online banking will  involve a minimum of effort. In addition, Consult 
 (2002); Jahangir et al. (2014) noted that perceived ease of use is also refers to 
 the ability of consumers to experiment with a new innovation and evaluate its 
 benefits  easily.  In  the  study,  he  stated that the the  perceived  ease  of  use  is 
 defined by the drivers of growth in electronic banking which is a combination 
 of convenience provided to those with easy internet access, the availability of 
 secure,  high  standard  electronic  banking  functionality,  and  the  necessity  of 
 banking services (Consult, 2002; Jahangir et al., 2014). 


2.1.4  Perceived Usefulness


According to Davis (1989), perceived usefulness can be defined as degree on 
 using a particular system that a person believe to enhance job performance. 


Rogers  (2003)  clarified  usefulness  as  degree  of  innovation  is  perceived  as 
being  better  than  its  precursor.  Mazman  &  Usluel  (2016)  redefined  the 
meaning perceived usefulness as the perception formed by the belief that by 
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using a particular system would improve performance of individual with the 
 expectation  on  particular  innovation  is  better  than  its  precursors.  Szajana 
 (1996) suggested that usefulness can directly affect intention to use when an 
 individual  becomes  more  experienced  on  information  technology.  The 
 research not just only perceived a generic information systems and captures 
 the characteristics of the perceived usefulness, but also deep into the ultimate 
 goal to show  the potential benefits such as term of convenience, search ability, 
 and  rich  product  information  environment  as  concept  of  ‘perceived  gain’ 


(Bhatnagar and Ghose, 2014). TAM predicts individual adoption and attitude 
 willing  use  technology  by  applying  online  environment,  high  of  perceived 
 usefulness  motivate  users  to  visit  or  participant  interaction  in  website 
 (Rauniar et al., 2014). 


2.1.5  Attitude towards using


In respect to user attitude , user’s attitude of a new technology is important 
 on positive adoption of the information system (IS). Ahmad’s study (Khalaf, 
 2014) suggested that an attitude as a construct is hypothetical psyche response 
 an action or reaction. It is a positive or negative feeling toward something by 
 an  individual.  Davis’s  study  (Osman,  2015)  also  described  the  users’ 


behavioral  intention  in  technology  determined  by  the  attitude  of  the  users. 


Davis also stated that the quality and usefulness  of the system can only  be 
confirmed through the level of the user’s acceptance. Attitude is correlating 
directly  towards  the  intention  which  shows  the  users  intent  to  use  the 
technology based on the positive behaviors toward it. Ibrahim & Hamid (2017) 
found  that  positive  attitude  on  technology  context  refers  to  measure,  the 
extent  in  which  an  individual  feel  comfortable  with  the  system  and  their 
feelings during using it. They believed that if he/she believes the performance 
of the behavior will lead to positive outcomes, the user may hold a favorable 
attitude towards a given behavior.  
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2.1.6 Intention to use Jobs Malaysia system


According to Warshaw and Davis (1985), behavior intention defined as ‘the 
 degree to  which a person has  formulated conscious plans to  perform or not 
 perform some specified future behavior. However, theory of reasoned action 
 from  Ajzen  (1985)  stated  that  behavioral  intention  is  a  strong  predictor  of 
 actual behavior. Therefore, the behavior intention of the two theories is align 
 with each other. In the application of information system, behavior intention 
 to use a particular system had been used to predict by TAM successfully.  


Behavioral intention has different definition according to different research. 


It  defined  as  the  degree  to  which  a  person  intends  to  do  certain  behavior. 


Behavioral  intention  specifies  that  the  amount  of  effort  an  individual  is 
 willing  to  put  in  order  to  perform  the  behavior  (Ajzen  &  Fishbein,  1980; 


Fokides  et  al.,  2017).  Behavior  intention  is  determined  by  perceived 
 usefulness, perceived ease of use, and attitudes. It also can be defined as the 
 user’s  willingness  to  adapt.  The  higher  willingness  to  adapt  the  particular 
 system, the more the intention to use the system.  


According to technology acceptance model, a client's behavioral expectation 
 to  utilize  a  data  framework  mirrors  the  client  acknowledgment  of  the 
 framework.  The  TAM  guesses  that  a  client's  expectation  is  the  most  quick 
 indicator of use conduct. Aim, thus, is mutually dictated by the client's state 
 of mind and saw convenience of the framework (Rauniar, Rawski, Yang & 


Johnson, 2014). The role of  intention as a predictor of actual use  is critical 
 and has been well established information science and reference disciplines. 


Technology acceptance model presumes that behavioral intention is formed 
as a result of conscious decision making process (Venkatesh, 2003). 
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2.2 Review of Theoretical Framework


2.2.1 Model 1

Figure 2.1: Conceptual Framework of Batkovic &Batkovic (2015) 


Adapted  from  :  Batkovic,  I.,  &  Batkovic,  R.  (2015).  Understanding  Consumer 
 Acceptance  of  Mobile-Retail.  An  empirical  analysis  of  the  revised  technology 
 acceptance model. 


Figure 2.1 shown the research model which is based on a revised TAM model 
 and involve the perceive mobility (Mathew et al., 2004) and social influences 
 (Ajzen, 1991). This study was conducted by Batkovic and Batkovic (2015) to 
 understand the consumer acceptance of mobile-retail.  


Batkovic and Batkovic (2015) extended the TAM model of Davis (1989) and 
involved the perceive mobility and social influence in mobile-retail industry. 
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They found that most of the variables has positive influence the intention to 
 use mobile-retail. 


The participation of this study was the undergraduates and graduates students. 


The sample  involved  59.8% of  female and 40.2% of  male (Batkovic et al., 
 2015).  The  result  of  the  study  shown  the  relationship  between  perceive 
 usefulness  to  intention  to  use  mobile-retail  is  significant.  The  relationship 
 between  perceive  ease  of  use  and  perceive  usefulness  did  not  have  strong 
 evidence to prove their direct effect (β = 0.57; p <0.001). The study also stated 
 the indirect relationship between compatibility with intention to use (β = 0.57; 


p <0.001)and perceive usefulness (β = 0.29; p <0.001). The compatibility was 
 more contribute to the intention to use mobile-retail (Batkovic et al., 2015). 


2.2.2 Model 2


Figure 2.2 : Conceptual framework of  Alsultanny & Alotaibi (2015) 


Adapted from:   Alsultanny ,Y.A .& Alotaibi, M.F. (2015)Evaluating the Factors 
Affecting  on  Intension  to  Use  of  E-Recruitment.  International  Journal  of 
Mathematics and Computational Science, 1(5), 324-331. 
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The above figure shown the relation between independent variables which is 
 perceived  ease  of  use,  perceived  usefulness  and  perceived  enjoyment  with 
 attitude towards using as the intermediate variable to the dependent variable 
 which is intention to use E-recruitment. 


The purpose of this study conducted by Alsultanny and Alotaibi (2015) was 
 to  investigate the  factors  influencing  on  intention to  use of  E-Recruitment.


They  modified the Davis (1989) technology model accepted framework for 
 their  study  and  proposed  perceived  usefulness,  perceived  ease  of  use,  and 
 perceived of enjoyment as the predictors of the job seekers intention and they 
 found that all three variablesinfluenced the intention of job seekers to use E-
 recruitment. 


There were two groups participated in this study which are students group and 
 employees group. The student group consisted of undergraduate students who 
 are  mostly  about  to  graduate  and  also  postgraduate  students  in  several 
 universities whereas the employees groups taken from several organizations. 


Hence,  there  was  a  total  sample  of  357  respondents  which  is  job  seekers 
 involved for data analysis who were users of e-recruitment and Cronbach’s 
 alpha was tested the questionnaire reliability (Alsultanny & Alotaibi, 2015). 


The result of the study found that all the independent variables has significant 
impact  on  each  other.  The  results  showed  perceived  ease  of  use  have 
significant  effect  on  (Perceived  usefulness,  Perceived  enjoyment,  Attitude 
toward  using,  and  Intention  to  use  it)  with  correlation  factors  (r=  0.528, 
r=0.487, r=0.444, r=0.376). Besides, the factor as Perceived usefulness have 
significant  effect  on  (Perceived  enjoyment,  Attitude  toward  using,  and 
Intention to use it) with correlation factors (r= 0.539, r= 0.539, r=0.470) and 
the  factor  as  Perceived  enjoyment  have  a  significant  effect  on  (Attitude 
toward  using  and  Intention  to  use  it)  with  correlation  factors  (r=0.620, 
r=0.486) whereas for the intermediate variable which is the attitude towards 
using, the result shown that has a strong relationship with the intention to use 
e-recruitment  technology  with  r=  0.714, this  stated  that  the  more  the  users 
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have  positively  toward  e-recruitment  the  more  they  intend  to  use  it 
 (Alsultanny & Alotaibi, 2015). 


2.2.3 Model 3


Figure 2.3  Extended TAM for user behavior of mobile learning (Huang, 
 Lin & Chuang, 2007)


Adopted  from:  Nurkhin  &  Arief,  (2015).  THE  DETERMINANT  OF 
 STUDENT’S  INTENTION  TO  USE  MOBILE  LEARNING. PEOPLE: 


International Journal of Social Sciences, 1(1). 


The above figure shown the relation between independent variables which are 
 perceived of mobility value, perceived usefulness, perceived easy of use and 
 perceived enjoyment with attitude towards using as the intermediate variable 
 to the dependent  variable which is behavioral intention to use. 


The  purpose  of  this  research  was  to  indicate  the  factors  that  influence  the 
student’s intention to use mobile learning with the Technology Acceptance 
Model (TAM) theory. Since the mobile learning is newly emerge, it would be 
one  of  the  challenges  would  faced  by  education.  Prajapati  &  Patel  (2014) 
argued  the  determinants  of  students’  adoption  to  use  mobile  learning  are 
functionalities, user as a consumer, social effect, self-management learning, 
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and  experiential  learning.  Mehdipour  &  Zerehkafi,  (2013)  explained  that 
 mobile learning in classrooms has lead students to work interdependently in 
 groups or individually to solve the  problems, to work on projects, to  meet 
 individual needs, and to allow for student voice and choice. 


There  were  consist  of  3  major  population  student  in  this  research  in 
 Department of Economics Education Faculty of Economics Semarang State 
 University  which  are  Education  Office  Administration,  Accounting 
 Education,  and  Cooperative  Education.  The  data in  this  study  was  primary 
 data obtained from students using Questionnaire developed by Huang et al. 


(2007) and Zhu et al. (2012). Questionnaire research used 5 likert scales for 
 measuring  the  research  variables.  Path  analysis  was  selected  to  test  the 
 hypotheses that have been proposed by using SPSS Analysis tool. The data 
 that is obtained and can be processed in this research is as much as 219 units 
 with response rate of 68, 44%. 


The result of the study found that all the independent variables has significant 
impact  on  each  other.  The  results  showed  perceived  usefulness  have 
significant effect on (perceived  mobility  value,  Perceived social  interaction 
value, Prior experience for educational purposes and perceived ease to use) 
with adjusted R square of this model is 0,607. The result of study also found 
there is also has significant impact between perceived enjoyment to perceived 
usefulness with adjusted R square of this  model  is 0,341.  The result  of the 
study also found there has significant impact between perceived enjoyment, 
perceived ease to use and perceived usefulness to attitude toward using with 
adjusted  R  square  of  this  model  is  0,634.  Lastly,  the  result  of  study  found 
there has significant impact between perceived usefulness and attitude toward 
using to behavioral intention to use with adjusted R square of this model is 
0,487.  
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2.2.4 Model 4


Figure 2.4: Conceptual framework of Elkaseh, Kok & Chun (2016) 


Adopted from: Elkaseh, A.M., Kok, W.W. & Chun, C.F. (2016). Perceived 
 Ease  of  Use  and  Perceived  Usefulness  of  Social  Media  for  e-Learning  in 
 Libyan  Higher  Education:  A  Structural  Equation  Modeling  Analysis. 


International Journal of Information and Education Technology, 6(3), 1-8. 


The above  figure shown that the relation  between social  networking  media 
 with independent variables which is perceived usefulness and perceived ease 
 of  use  and  also  attitude  towards  behavior  as  intermediate  variable  to  the 
 dependent variable which is behavior intention to use.  


The purpose of this study conducted by Elkaseh, Kok, & Chun (2016) is to 
investigate the perceived usefulness and the perceived ease of use of social 
networking  media  in  e-learning  for  Libyan  higher  education.  According  to 
TAM,  they  proposed  a  research  model  as  figure  2.4  that  can  examine  the 
impact  of  the  perceived  usefulness  and  perceived  ease  of  use  of  social 
networking  media  for  e-learning  in  Libyan  education.  The  model  variables 
were  including  social  media,  perceived  usefulness,  perceived  ease  of  use, 
attitude, and behavioral intention. 
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There  were  two  groups  participated  in  this  study  which  are  students  and 
 teachers. The respondents consisted of two public and two private universities. 


Besides,  there  was  a  total  sample  of  500  respondents  involved  for  data 
 analyses. 


The result of this study indicated that the use of social networking media plays 
 an significant role in the adoption of e-learning in Libyan higher education. 


Thus, when the social networking media is easy and simple to use, individual 
 will  feels  that  it  is  useful  and  will  have  more  intention  to  use  e-learning 
 technology. This result found that students and teachers who have the positive 
 perception  of  e-learning  when  they  used  the  system  more  and  often. 


Furthermore, the research  also  found  that there was a positive relationship 
between  social  media  ease  of  use  and  accepting  of  e-learning.  They  also 
concluded that the high  percentage of using the social networking media have 
a positive impact of  the perceived ease of use among students and teachers 
when learning technology in higher education at Libyan (Elkaseh, Kok, Chun, 
2016). 
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2.3 Proposed Theoretical/ Conceptual Framework


Figure 2.5 : Proposed Theoretical Framework 
 Source: Developed for the research 


The conceptual framework as shown is proposed based on the review of previous 
 and past theoretical model. It is formed by the perceived compatibility, perceived 
 usefulness,  and  perceived  ease  of  use  as  independent  variables  and  mediated  by 
 attitudes towards using the dependent variable which is the intention to use. 


Although numerous study or research of this relationship had been done in the past, 
 however the study of this relationship  in e-recruitment  is still  limited. Therefore, 
 this study will determine the intention to use of  JobsMalaysia system among job 
 seekers will be affected by the perceived compatibility, perceived usefulness, and 
 perceived  ease  of  use  as  independent  variables  by  using  attitudes  as  mediating 
 variable.  Further  study,  research  and  investigation  were  needed  to  prove  this 
 particular relationship.  
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2.4 Hypothesis Development


2.4.1 The Relationship between Perceived compatibility and  perceived usefulness


According  to  the  study  of  Batkovic  and  Batkovic  (2015),  the  relationship 
 between  perceive  compatibility  to  intention  to  use  through  perceive  of 
 usefulness  is  not  direct.  Wu  and  Wang  (2005)  indicated  that  perceive 
 compatibility was directly influence the perceive usefulness of E-marketing 
 (Kanchanatanee, Suwanno, & Jarernvongrayab, 2014). The study of Plouffe 
 et  al.  (2001)  stated  that  a  greater  adoption  intention  than  traditional  TAM 
 construct  do  in  the  diffusion  of  innovation  theory. The  study  of  Chen  et  al 
 (2012);  Wu  and  Wang  (2005)  indicate  the  construct  is  to  determine  the 
 perceive usefulness of mobile-retail (Batkovic, 2015). 


According  to Moqbel,  Bartelt  and  Al-Suqri  (2014),  the  result  of  the  study 
 shown  perceive  compatibility  has  significant  relationship  with  perceive 
 usefulness.  Cognitive dissonance theory  can show the relationship  between 
 perceive  compatibility  and  perceive  usefulness.  This  perception  of 
 compatibility and perception of usefulness is related. As stated in the study of 
 Moqbel et al. (2014), they stated that the people will have greater perceive of 
 compatibility and will cause the perception of people that technology is useful. 


They  will  choose to  use  personal  cloud  computing  if  it  is  compatible  with 
 them. 


H0: Perceive compatibility has no significant relationship on the perceive 
usefulness of the system. 
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H1: Perceive compatibility had significant relationship on the perceive 
 usefulness of the system. 


2.4.2 The Relationship between Perceived compatibility and  attitude toward using


Vijayasarathy  (2004)  found  that  perceive  compatibility  has  significant 
 relationship    on  attitude  toward  using  E-marketing.  The  research  of  Chen, 
 Gillenson  and  Sherrell  (2002);  Vijayasarathy  (2004)  has  found  that  the 
 compatibility has positively affect the attitude toward using online shopping. 


The  result  supports  the  relationship  between  perceive  compatibility  and 
 attitude  toward  using  online  travel  shopping.  The  results  in  the  study  of 
 Amaro  and  Duarte  (2015)  also  indicated  the  people  will  have  the  attitude 
 toward  using  online  travel  shopping  if  they  found  that  the  online  travel 
 shopping is compatible with their way of life. 


Hsieh  (2015)  assumed  that  physicians’  perceive  compatibility  of  EMR 
 exchange will influence the attitude of them to use EMR exchange systems. 


The result shows the perceive compatibility is the important determinants of 
 attitude toward using EMR exchange systems. It will lead to more physicians 
 use EMR exchange system due to the compatibility of EMR exchange system 
 is increase (Hsieh, 2015). 


The study indicated that the people who use internet in their daily time and 
 job  will  prefer  to  choose  online  shopping  (Zendehdel  &  Paim,  2015). 


Zendehdel  et  al.  (2015)  also  stated  that  the  perceive  compatibility  is 
significant  with  attitude  towards  online.  The  relationship  between 
compatibility and attitude toward purchase online is support in the result of 



(47)28 


the study. People will change their attitude toward using online shopping is 
 because  of  the  online  shopping  is  compatible  with  their  life  which  always 
 need to use internet (Zendehdel et al., 2015). It will help them to save time. 


H0: Perceive compatibility has no significant positive relationship on attitude 
 toward using Jobs Malaysia system. 


H1: Perceive compatibility has significant positive relationship on attitude 
 toward using Jobs Malaysia system. 


2.4.3  The  Relationship  between  Perceived  ease  of  use  and  Perceived usefulness


In the context TAM, perceived ease of use and perceived usefulness are two 
 variables which have  impact on the behavioural  intentions to use a system.  


(Davis et al., 1989; Elkaseh, Kok, & Chun , 2016). According to the study 
 that conducted by Elkaseh, Kok, & Chun (2016), it shown that there is a  direct 
 impact  on  the  perceived  usefulness  and  perceived  ease  of  use  in  using  e-
 learning in Libyan higher education.  


According to the study conducted by Sanchez-Franco & Roldan (2005); Basri 
(2016), they found that the relationship between perceived ease of use  and 
perceived  usefulness  was  significant  and  positively  related  in  the  study  of 
technology  acceptance.  Next,  according  to  the  study  of  Basri  (2016), 
perceived  ease  of  use  is  positively  related  to  perceived  usefulness    in  e-
recruitment adoption. In the e-recruitment context, the easy to use system is 
likely to be responsible for the rapid growth of the e-recruitment ,where job 
seekers only need to post their resume to the e-recruitment web sites and the 
employers just had to  only click to accept the application to the company of 
interest  without  re-sending  the  resume’s  and  personal  information  for 
continual job application (Basri, 2016). 
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According to the study conducted by Ramayah & Ignatius (2014), they found 
 that  there  is  a  positive  relationship  between  perceived  ease  of  use  and 
 perceived usefulness in the context of Internet shopping . Both are surmised 
 to be closely linked as the argument is such that an Internet user who perceives 
 that buy throughout  Internet is effortless should in turn develop a tendency 
 to perceive it as useful. This is because of the Internet user would inherently 
 try to mould  his or her perception of Internet shopping based on his or  her 
 experiences in engaging in Internet shopping and the ease in which the task 
 was executed which is perceived ease of use. Based on the above reviews, the 
 hypothesis is formulated as below: 


H0:  Perceived  ease  of  use  has  no  significant  positive  relationship  on  the 
 perceived usefulness of the JobsMalaysia system. 


H1:  Perceived  ease  of  use  has  a  significant  positive  relationship  on  the 
 perceived usefulness of the JobsMalaysia system. 


2.4.4  The  Relationship  between  Perceived  ease  of  use  and  Attitude towards using


According to the study conducted by  Juniwati (2014), the researcher found 
 that perceived ease of use has significant influence on attitude to shop online. 


The people attitude to the technology will be more positive as  more people 
perceive technology is easy to use (Davis, 1989; Juniwati, 2014). Hence, it is 
the same aspect when come to shopping via online, when  people perceive 
that shopping via online is easy to access the sites, easy to learn the step, easy 
to compare products and prices, easy to find desired product , therefore their 
attitude to shopping via online will be more positive. Besides, a study of Teo 
and Seif (2009); Elkaseh et al. (2016) also found direct positive relationship 
between perceived ease of use  and attitude towards use among teachers and 
students to use e-learning system.Next, according to the research conducted 
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by  Elkaseh  et  al.  (2016),  it  found  that    perceived  ease  of  use  influences 
 students’  attitude  towards  behaviour  of  using  e-learning  in  Libyan  higher 
 education. Based on the above reviews, the hypothesis is formulated as below: 


H0 : Perceived ease of use has no significant positive relationship on attitude 
 towards using the JobsMalaysia system. 


H1 : Perceived ease of use has a significant positive relationship on attitude 
 towards using the JobsMalaysia system. 


2.4.5  The  Relationship  between  Perceived  ease  of  use  and  Intention to use


Perceived ease of use defined as the extent to which people believe that using 
 certain system would be effortless (Davis et al., 1989; Al-alak, & Alnawas, 
 2013). According to the study conducted by Igbaria & Iivari (1995); Al-alak 
 et  al.  (2013),  people  usually  try  to  minimize  effort  in  their  behavior  in  the 
 point of view of  behavioral decision making. Porter and Donthu (2006); Al-
 alak et al. (2013) hypothesized that that if users perceived that the technology 
 is  difficulty  and  risk  associated  with  learning,    users  will  avoid  to  leearn 
 something  new.  According  to  previous  research  conducted  by  Wang  et  al. 


(2003) and Amin (2009); Al-alak et al. (2013), they stated  that perceived ease 
 of use has a significant effect on behavioral and usage intentions.  


Besides, Ong and Lai (2006); Al-alak et al. (2013) found that perceived ease 
of use had a significant influence on the behavioral  intention of students to 
use e-learning. In their studies, perceived ease of use had influence lecturers 
at Jordanian  has  intention to use  e-learning system as they perceived  such 
system  is  less  mental  effort,  less  frustrating,  flexible,  less  rigid,  easy  to 
understand, helpful guidance in performing tasks (Ong et al., 2006; Al-alak 
et al., 2013).  According to the study of Al-alak et al. (2013), the researchers 
found  that  there  is  positive  relationship  between  perceived  ease  of  use  and 
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behavioral intention among the lecturers at Jordanian. Lecturers who perceive 
 the e-learning system was easy to use will influence their intention to use the 
 system  positively  (Al-alak  et  al,  2013).  Based  on  the  above  reviews,  the 
 hypothesis is formulated as below: 


H0  :  Perceived  ease  of  use  has  no  significant  positive  relationship  on 
 intention to use JobsMalaysia system. 


H1 : Perceived ease of use has a significant positive relationship on intention 
 to use JobsMalaysia system. 


2.4.6    The  Relationship  between  Perceived  Usefulness  and  Attitude towards using


Zhu et al. (2012) stated that the Perceived Usefulness has direct influences on 
 attitude  on  determinant  of  intention  to  use  mobile  learning  by  using 
 Technology  Accepted  Model  (TAM).  The  researchers  argue  that  a  social 
 media user’s behavior to use social media is determined by their intention to 
 perform  the  behavior  and  such    the    intention  is  a  function  of  his  or  her 
 perceived benefit from the social media based on the TAM theory. According 
 to  Zhu  et  al.  (2012),  perceived  usefulness  will  effect  on  consumer 
 attitude which is attitude will be positive if there is high perceived, TAM 
 suggests that the more desired the attitude toward a behavior, the stronger the 
 person’s intention to perform the behaviour (Zhu et al., 2012 ). Based on the 
 above reviews, the hypothesis is formulated as below: 


H0:  Perceived  usefulness  has  no  significant  positive  relationship  on  the 
 attitude towards using of the JobsMalaysia system. 


H1: Perceived usefulness has significant positive relationship on the attitude 
towards using of the JobsMalaysia system. 
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2.4.7    The  Relationship  between  Perceived  Usefulness  and  Intention to use


Technology acceptance model assumes that perceived usefulness determine 
 intention to use the technology which then leads to actual usage (Davis, 1989; 


Venktatesh and Davis, 2000). When people feel that the technology is useful 
 and able to fulfill their needs, so the intention to use the  technology will be 
 high and people will use it more frequently.  


Next, many study had confirmed that the  perceived usefulness has significant 
 effect  of  on  behavioral  intention  to  use  (Lee  et  al.,  2009;  Li,  Duan,  Fu,  & 


Alford, 2011; Saade et al., 2007). According to Roostika (2012), it stated that 
 many  of  previous  studies  had  confirm  that  perceived  value  has  significant 
 influence on adoption intentions. Roca and Gagne (2016) have defined  that 
 in  their  research  study,  the  strongest  predictor  of  intention  to  continue  e-
 learning among employees of four international agencies at United Nations is 
 perceived  usefulness.    Based  on  the  above  reviews,  the  hypothesis  is 
 formulated as below: 


H0:  Perceived  usefulness  has  no  significant  positive  relationship  on  the 
 intention to use of the JobsMalaysia system. 


H1:  Perceived  usefulness  has  significant  positive  relationship  on  the 
 intention to use of the JobsMalaysia system. 


2.4.8  The  Relationship  between  Attitude  towards  using  and

Intention to use



(52)33 


Ajzen and Fishbein (2014) defined attitude as the affective evaluation towards 
 a given task. The attitude towards technology used refers to the level which a 
 user like or unlike with the technology. Intention is an indicator of factors that 
 desired  behavior  by  using  technology.  Theory  of  Reaction  Action  (TRA) 
 emphasizes that individual attitude is a measure of behavioral tendencies as a 
 function  of  its  determinant  personal  consequences.  As  stated  in  the  TRA, 
 these  relationships  will  be  predictive  of  behavior  when  the  attitudes  and 
 beliefs  are  specified  in  a  manner  consistent,  and  the  behavior  will  be 
 explained by time, goal and context.  


The  attitude  in  TAM  represents  the  attitude  towards  the  behavior  of  using 
 technology. Personal attitude is an important factor that affects one’s behavior 
 in  accepting  the  technology.  Davis  et  al.,  describes  the  user’s  behavioral 
 intention  in  online  learning  determined  by  their  attitudes.  Shen  and  Chiou 
 (2015)  found  that  attitude  is  directly  related  to  the  intention  to  use  a 
 technology  system  based  on  the  positive  behaviors  towards  it.  This  is 
 consistent  with  the  empirically  validated  previous  studies  that  demonstrate 
 the positive relationship between the attitude towards using and the intention 
 to  use (Cheung & Vogel, 2013;  Chang, Yan & Tseng, 2012).  Based on the 
 above reviews, the hypothesis is formulated as below: 


H0:  Attitude  towards  using  has  no  significant  positive  relationship  on 
 intention to use JobsMalaysia system. 


H1:  Attitude  towards  using  has  a  significant  positive  relationship  on 
 intention to use JobsMalaysia system. 


  


2.5 Conclusion


In a conclusion, the research  has provided a  clear review of literature back
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